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#  The  1937  contest  will  again  be 
sponsored  by  Canco,  under  the  aus¬ 
pices  of  the  Women’s  National  Expo¬ 
sition  of  Arts  and  Industries.  There  are 
prizes  for  women  and  for  grocers.  The 
news  is  being  told  in  seven  magazines 
reaching  174,462  grocers  and  13,866 
home  economists.  IVIore  than  seven  mil¬ 
lion  contest  folders  will  go  to  women, 
to  speed  sales  of  canned  foods  and  in¬ 
crease  America's  appreciation  of  their 
variety  and  wholesomeness. 


AMERICAN  CAN  COMPANY 

230  Park  Avenue  New  York  City 
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AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu 
facturers  For  f  i  1 1  i  n  < 
Tomato  Juice,  also 


For  Filling  Tomato  Pulp  and  Puree, 
Clear  Soups  etc. 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
Fruit. 

Designed  For  high  speed. 

Beit  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  two  sizes,  Eight  Valve 
and  Twelve  Val  ve. 

Prices  on  request 


AVARS  MACHINE  CO 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  JL 

BALTIMORE  MD. 
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Conners  everywhere  hove  reported  tangible  evidence  that  Continental’s 
educational  crusade  is  exerting  a  tremendously  beneficial  Influence  both 
with  consumers  and  in  the  trade.  We  are  gratified  —  but  not  surprised — 
for  how  could  such  a  campaign,  with  truth  as  its  weapon,  possibly  fail? 


CoNf iNENfAi  can  Company 
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Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

CHANGING  CONDITIONS — Now  that  the  de¬ 
pression  is  behind  us,  we  can  look  up  and  note 
that  it  was  not  an  unmixed  evil.  The  world 
has  learned  a  lot  from  its  suffering,  and  for  its  own 
good.  The  blind  obstructionists  are  being  pushed 
aside,  and  the  forward  lookers,  and  actors,  are  getting 
the  following.  We  are  in  a  new  day,  and  every  man 
in  this  industry  must  awake  to  that  fact,  and  adjust 
himself  to  the  new  conditions. 

Senator  Copeland,  who  sponsored  the  new  Pure  Food 
Bill  in  the  recent  Congress,  has  met  in  conference  with 
the  leading  interests  who  will  be  affected  by  such  a 
law,  and  the  law  is  being  designed  to  take  care  of  the 
consumer,  but  at  the  same  time  so  constructed  as  “to 
allow  legitimate,  honest  industry  to  live  without  un¬ 
reasonable  annoyance.”  Senator  Copeland  has  said 
that  the  old  law  is  “outmoded”,  and  it  is.  Proper  co¬ 
operation  between  the  manufacturers,  the  Congress 
and  the  food  authorities  is  sought  so  as  to  protect  both 
the  consumer  and  the  decent  manufacturers  from  the 
operations  of  what  he  terms  “the  hole-in-the-wall 
manufacturers”  who  have  no  regard  for  quality  stan¬ 
dards.  This  merely  means  that  the  lawmakers  and 
the  food  and  drug  makers  are  now  combining  their 
efforts  to  produce  the  desired  result;  whereas  such 
laws  had,  formerly,  to  be  passed  in  face  of  drastic 
opposition  of  the  manufacturers.  Does  this  not  mark 
a  new  day  in  our  history?  And  more  than  that  it 
is  now  proposed  to  pass  this  legislation  quickly  and  get 
the  new  law  to  work. 

If  this  industry  were  on  its  toes,  and  anxious  to 
further  its  own  good  in  a  real,  material  way,  it  would 
storm  this  conference  with  a  demand  for  a  clause  in  the 
new  law  compelling  the  name  of  the  maker  on  every 
package  of  foods  or  drugs  or  other  items  covered  by 
the  law.  Dr.  Campbell  knows  what  this  “Name-on- 
the-label,”  in  this  new  law,  would  mean,  and  Senator 
Copeland  does  also.  But  there  are  a  whole  lot  in  the 
industry  who  do  not  want  such  a  provision,  and  not 
enough  of  the  leaders  to  bring  it  to  a  forceful  demand 
on  the  lawmakers,  and  apparently  no  association  of 
canners  with  intestinal  fortitude  enough  to  memoralize 
Congress,  in  the  name  of  the  canning  industry,  to  grant 
this  protection.  In  such  opposition  the  industry  is  still 
following  pre-war  style,  is  as  out-moded  as  the  old 
law.  Today’s  style  is  to  come  clean,  and  not  only  not 
seek  subterfuges  and  “dodges”,  but  to  “ball  them  out” 
if  their  presence  is  even  suspected.  If  you  as  a  canner, 


have  the  “guts”  to  petition  your  representatives  to  see 
that  the  “Name-on-the-label”  clause  is  added  to  the 
new  pure  food  bill  before  passage,  let’s  see  you  do  it. 
It  will  never  be  obtained,  otherwise,  until  the  public, 
rising  up  in  its  wrath,  demand  this  protection.  If  the 
industry  went  before  the  country  with  that  demand  it 
would  win  the  admiration  and  approval  of  the  whole 
consuming  public,  and  be  in  line  with  modern  action. 

If  you  were  asked  why  you  do  not  favor  such  enact¬ 
ment,  what  would  your  answer  be?  The  usual  lot  of 
flimsy  excuses  to  cover  up  the  real  truth,  and  that 
truth  is  that  you  do  not  want  to  be  compelled  to  put 
your  name  on  a  lot  of  goods  that  you  are  ashamed  of. 

And  how  you  pay  for  this  protection  for  your  off- 
quality  packs!  You  make  it  possible  for  these  same 
dis-owned  goods  to  come  back  into  competition  with 
your  better  goods ;  you  make  it  possible  for  those  very 
“hole-in-the-wall  manufacturers”  to  get  into  competi¬ 
tion  with  you;  you  become  a  partner  in  cheating  the 
consumers,  thus  hurting  the  ultimate  consumption  of 
cenned  foods ;  you  throw  the  doors  wide  open  to  every 
crooked  operator,  and  if  you  would  but  figure  the  cost 
to  you,  in  lessened  market  prices  on  your  whole  pack, 
and  on  the  entire  packs  of  every  canner  in  the  business, 
you  would  be  astonished. 

This  sort  of  opposition  to  improved  methods  of 
trading  is  not  in  line  with  modern  thought,  and  if  you 
are  not  careful  the  industry  will  receive  a  stinging 
blow  for  its  want  of  courage  to  do  the  right  thing. 
That  will  come  home  to  some  of  our  largest  canners, 
to  most  if  not  all  of  our  associations  of  canners.  And 
it  is  not  that  they  do  not  understand.  They  understand 
thoroughly  well. 

This  “name-on-the-label”  clause  can  be  the  greatest 
boost  that  canned  foods  ever  had;  it  will  enable  the 
canner  who  packs  quality  to  get  his  reward,  and  it  will 
brand  the  sloppy  canner  for  what  he  is.  It  would  rob 
the  “market-jugglers”  of  their  chief  weapon,  and 
stablize  market  prices  always  at  a  fair  price  for  worth¬ 
while  goods,  as  nothing  else  ever  could ;  but  above  all, 
it  would  instill  a  degree  of  confidence  in  canned  foods, 
in  the  minds  of  the  buying  public,  as  nothing  else  can. 
We  repeat,  what  we  have  so  often  said  before:  it  is 
criminal  negligence  on  the  part  of  our  Government  to 
permit  anyone  to  prepare  foods  or  drugs  for  others’ 
consumption,  without  indellibly  identifying  the  pro¬ 
ducer  of  such  goods  by  his  real  name  and  address.  The 
consuming  public  has  a  right  to  know  this,  in  every 
case. 

Will  the  industry,  or  any  number  of  canners,  demand 
this?  Watch  and  see,  and  particularly  note  the  number 
of  canners  associations  which  make  the  demand. 
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The  industry  is  wraught  up  over  the  need  of  a  water¬ 
tight  sales  contract ;  a  contract  for  the  sale  of  the  goods 
that  will  stick,  and  be  worth  the  paper  it  is  written 
upon,  whether  for  futures  or  spots.  Everyone  of  you 
knows  what  that  would  mean  in  your  profit  column. 
Will  you  go  after  and  get  it,  in  time  for  the  1937  packs? 
Now  that  we  have  Official  Government  graders  to  pass 
on  the  quality  of  the  goods,  delivered  under  contract, 
that  great  disideratum  would  seem  to  be  within  reach. 
Will  the  industry  demand  it? 

Now  is  the  time  to  do  such  things  as  this,  and  the 
place  would  seem  to  be  the  business  sessions  of  the 
canners,  threshed  out  first  in  the  minor  meetings,  called 
canners  associations,  and  then  brought  to  the  National 
Convention,  next  month,  in  Chicago  for  approval  and 
real  action. 

If  two  such  forward  looking  moves  were  enacted  at 
the  1937  National  Convention,  they  would  echo  down 
the  corridors  of  time,  in  this  industry,  for  years  to 
come. 

A  BIG  MENU  RECIPE  CONTEST 

ANNED  food  recipes  and  menus  will  hold  an 
important  place  for  canners,  housewives,  and 
grocers  this  Spring  when  the  American  Can 
Company  launches  the  second  Canned  Foods  Menu 
Contest  in  January.  The  final  cook-off  will  be  a  part 
of  the  Women’s  Exposition  of  Arts  and  Industries  to 
be  held  in  New  York  City  and  will  take  place  the  week 
of  March  29.  Entries  must  all  be  in  the  mail  by 
March  13. 

Canco  is  planning  to  send  out  5,000,000  contest 
folders  to  be  distributed  through  grocery  stores;  100 
folders  and  a  counter  display  card  in  color  will  be 
mailed  to  each  store  cooperating.  An  additional 
2,500,000  folders  will  be  distributed  by  the  Exposition 
Committee  through  women’s  clubs  and  other  social 
organizations. 

Country  wide  distribution  is  expected  within  a  week 
of  January  4,  when  retail  stores  will  begin  receiving 
their  contest  folders  and  display  cards.  Last  year 
more  than  37,000  stores  cooperated  and  a  greater  num¬ 
ber  is  expected  this  year. 

Not  only  will  the  contest  result  in  increased  sales, 
but  individual  stores  also  have  an  opportunity  to  win 
prizes.  Duplicate  prizes  are  awarded  to  the  grocers 
from  whom  the  winning  contestants  purchase  their 
supplies.  The  contest  calls  for  a  four  course  dinner 
menu  using  six  recipes,  at  least  five  of  which  have 
canned  food  ingredients.  The  menu  includes  a  soup, 
hors  d’oeuvre,  fruit  or  fruit  juice;  a  main  course  dish 
of  meat  or  fish,  two  vegetables;  salad;  and  dessert. 
Last  year  many  chains  and  wholesalers  advised  their 
stores  to  tie  in  by  having  special  canned  food  sales. 

Any  woman  over  sixteen  may  enter  the  contest  and 
may  submit  any  number  of  complete  menus  with  their 
recipes.  The  recipes  must  serve  from  four  to  six  per¬ 
sons.  The  entries  will  be  judged  on  the  following 
points:  nutrition  (a  well-balanced  meal);  flavor; 
appearance ;  and  ingenuity  or  originality. 

The  committee  in  charge  of  the  contest  includes 
Mrs.  Oliver  Harriman,  Mrs.  Adrian  Iselin  II  and 
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Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 

Princess  Alexandra  Kropotkin,  Queena  Mario  and 
other  well-known  women. 

The  country  has  been  divided  into  six  sections  and  a 
winner  will  be  selected  from  each  section.  Each  winner 
will  be  awarded  a  free  trip  to  New  York  City  with  all 
expenses  paid.  The  cook-off  will  be  held  at  the  Grand 
Central  Palace  and  each  finalist  will  prepare  her  meal 
there.  A  grand  prize  of  $500  will  be  awarded  to  the 
National  Champion  for  1937.  Other  contestants  will 
receive  cash  prizes  from  $250  to  $100.  This  contest 
will  show,  as  did  the  one  last  year,  that  the  day  of 
tedious  and  exhausting  cookery  has  gone,  and  that 
greater  variety  is  now  possible  with  the  aid  of  the 
local  grocery  store. 

jt 

RATES  TO  CHICAGO  NATIONAL  CONVENTION 
Railroads  Will  Give  No  Special  Reductions  for  the 
Annual  Meeting 

AYS  N.  C.  A.  Information  Letter:  “Special  railroad 
rates  for  the  annual  convention  will  not  be  avail¬ 
able  as  in  previous  years.  Effective  June  1st, 
when  the  railroads  in  the  East  reduced  their  passenger 
rates,  they  discontinued  the  practice  of  granting  re¬ 
duced  fares  for  conventions  of  any  character.  The 
former  general  convention  rates  of  one  and  one-third 
fare  amounted  to  2.4  cents  per  mile,  which  amount 
added  to  the  sleeping  car  surcharge  of  4  mills  made  a 
rate  of  about  2.8  cents  per  mile.  The  new  regular 
rate  is  3  cents  per  mile  for  tickets  good  in  Pullmans 
and  2  cents  per  mile  for  coach  tickets. 

“The  Transcontinental,  Western,  Southwestern  and 
Southeastern  Associations  on  October  1st  extended  the 
limits  of  round-trip  first-class  tickets,  on  the  basis  of 
approximately  2  cents  per  mile,  from  ten  days  to  thirty 
days,  with  a  similar  extention  on  round-trip  coach 
tickets,  on  the  basis  of  about  1.8  cents  per  mile.  In 
view  of  this  extension  no  convention  rates  are  being 
authorized. 

“With  no  special  rates  in  effect,  it  will  be  unneces¬ 
sary,  of  course,  for  those  attending  the  convention  to 
have  certificates  for  the  purchase  of  tickets.” 
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PEAS  •  BEANS  •  CORN 
BEET  •  CARROT  •  CABBAGE 
PICKLE  CUCUMBER  SEED 


MASTER  MARGLOBE  TOMATO 


A  complete  line  of  canners’  seeds  car¬ 
ried  at  all  our  warehouses: — Atlanta, 
Ga;  Sacramento,  Cal;  Mercedes, 
Texas;  Toledo,  Ohio; — Home  office, 
Milford,  Conn. 


F.  H.  WOODRUFF  &  SONS 


MILFORD 


CONNECTICUT 


Hamachek  Pea  Hulling  Equipment 


o™,  entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery.  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean  pack  - 
and  your  profits? 


FRANK  HAMACHEK  MACHINE  COMPANY 


Established  1880 


Kewaunee,  Wisconsin 


IncorDorated  1924 
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The  Yearns  Work  Of  The  Tri-States 

Report  of  Secretary  Frank  M.  Shook 
To  the  Philadelphia  Convention,  December  2nd,  1936 


ARBITRATION  CLAUSE  IN  SALES  CONTRACTS 

RIOR  to  the  time  that  official  grades  of  many  canned 
foods  were  established  it  was  customary  in  sales 
contracts  to  provide  for  adjustments  of  differences 
between  buyer  and  seller  through  Boards  of  Arbitration 
in  the  principal  markets  of  the  country.  Among  the 
questions  submitted  for  arbitration  prior  to  the  estab¬ 
lishment  of  official  grades  was  the  one  of  quality.  In 
many  instances  attempted  rejections  were  made  by 
buyers  on  the  complaint  that  the  delivery  was  not  equal 
to  the  quality  represented  at  the  time  of  the  sale.  Some¬ 
times,  however,  there  were  just  grounds  for  such  com¬ 
plaints,  but  too  often  buyers  were  prone  to  take  advan¬ 
tage  of  this  weakness  in  adjustments  of  differences  by 
rejecting  goods  on  a  declining  market. 

Recognizing  that  official  grading  of  canned  goods 
accompanied  with  the  U.  S.  Certificates  of  grades  offers 
the  best  solution  to  this  problem,  in  that  it  protects 
both  buyer  and  seller,  the  1935  Convention  of  this 
Association  passed  the  following  resolution : 

Be  It  Resolved,  That  this  Association  recommend 
that  the  arbitration  clause  in  canned  food  sales  con¬ 
tracts  be  amended  so  that  any  question  arising  as  to 
the  quality  of  these  items  shall  not  be  subject  to  arbi¬ 
tration  but  be  submitted  to  an  official  grader  for  deter¬ 
mination  of  grades,  and  his  findings  shall  be  final. 

It  is  well  to  remember,  in  official  grading  of  canned 
foods,  that  official  drawing  of  samples  must  be  made. 
This  is  an  important  phase  of  official  grading  and 
should  not  be  overlooked.  Your  nearest  grading  office 
can  advise  you  by  whom  such  samples  may  be  drawn. 

BOARD  OF  DIRECTORS 

During  the  year  the  Board  of  Directors  held  eight 
meetings  at  which  time  consideration  was  given  to 
many  important  problems  in  connection  with  the  can¬ 
ning  industry,  and  especially  affecting  more  directly 
the  canners  in  the  Tri-State  territory.  We  enumerate 
herein  a  partial  list  of  the  subjects  considered,  some  of 
which  we  shall  enlarge  upon  in  this  report : 

They  considered  the  unfairness  of  the  federal  and 
state  government  in  establishing  institutional  and  re¬ 
settlement  canneries. 

Government  ownership  of  railroads. 

Legislation  in  connection  with  Trade  Practices. 

Requested  Department  of  Agriculture  to  study  to¬ 
mato  plant  diseases  prevailing  in  sections  where  large 
acreages  of  tomato  plants  are  grown. 


Opposed  the  Pettingill  Bill  which  would  authorize 
the  Interstate  Commerce  Commission  to  grant  rail¬ 
roads  competitive  rates  of  freight  to  water  points. 

Simplification  of  railroad  rates. 

Methods  of  handling  claims  against  canned  foods. 

Proper  treatment  of  tomato  seed. 

Methods  of  grading  raw  peas. 

Improvement  in  the  quality  of  seed  corn. 

Revised  Standards  for  Canned  Peas. 

The  Robinson-Patman  Bill. 

INTERCOASTAL  SHIPMENTS 

Located  on  the  eastern  seaboard,  as  we  are,  we  find 
many  of  our  largest  markets  available  to  our  com¬ 
petitors  from  the  Pacific  Coast  and  from  some  of  the 
foreign  countries,  especially  Italy.  The  exceeding  high 
rate  of  freight  on  canned  foods  applying  to  rail  ship¬ 
ments  limits  us  under  ordinary  conditions  to  markets 
east  of  Pittsburgh.  Fortunately,  however,  while  water 
shipments  bring  a  lot  of  competition  to  our  near  by 
markets  they  at  the  same  time  open  some  markets  to 
us  along  the  Atlantic  and  Pacific  seaboard  and  the  Gulf 
of  Mexico  that  would  not  be  available  if  rail  freight 
applied  on  such  shipments.  Quite  a  considerable  por¬ 
tion  of  our  products  reach  these  markets  and  we  must, 
through  our  Association  efforts,  do  everything  possible 
to  maintain  the  advantages  we  now  enjoy.  However, 
several  bills  were  introduced  in  Congress  during  the 
last  session  which  were  intended  to  authorize  the 
Interstate  Commerce  Commission  to  grant  the  rail¬ 
roads  permission  to  meet  water  rates. 

The  Pettingill  Bill  making  such  provisions  was  in¬ 
troduced  but  in  the  rush  of  “Must”  legislation  was  not 
passed.  However,  it  is  too  much  to  hope  that  the  rail¬ 
roads  of  the  country  will  not  renew  their  fight  in  the 
coming  session.  In  fact  they  have  already  done  so. 
If  they  are  successful  in  their  efforts  the  canners  of 
the  eastern  seaboard  will  lose  a  lot  of  trade  they  now 
enjoy  along  the  Atlantic,  the  Pacific  and  the  Gulf  of 
Mexico.  In  these  days  of  hand  to  mouth  buying  dis¬ 
tributors  are  anxious  for  quick  delivery,  especially  of 
spot  purchases,  and  will  give  their  preferences  to  in¬ 
terior  canners,  if,  and  when,  such  canners  can  obtain 
competitive  rates  by  rail  to  those  we  now  enjoy  by 
water.  As  an  illustration  of  this  point  canned  foods 
take  a  rate  out  of  Baltimore  to  Galveston  and  Houston, 
Texas,  of  37  cents.  Points  in  Tennessee  for  rail  rate 
to  Galveston  and  Houston  of  67  cents.  Fayetteville, 
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REAL  INSURANCE 
SERVICE 

#  is  more  than  simple  issuance  of  policies  to  your 
order.  It  means  proper  supervision  of  your 
entire  insurance  set-up. 

•  It  calls  for  an  expert  survey  of  your  physical 
properties  so  that  your  specific  requirements 
may  be  met  in  the  most  comprehensive  yet 
economical  manner. 

#  It  suggests  the  elimination  of  hazards  and  the 
installation  of  safeguards  in  order  to  bring 
your  insurance  costs  down  to  the  lowest  figure. 

CANKERS  EXCHANGE  SUBSCRIBERS 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


BEDFORD 


CANNING  MACHINERY 

For  All  Food  Products 

We  Manufacture  More  Than  Fifty  Various 
Types  of  Equipment  for  The  Canner 


VTrite  For  Our  General 
Catalogue 


ROBINS'  Improved  ROBINS' 

All  Steel  Retort  In  Stock  All  Perforated  Process  Crates 
For  Immediate  Shipment 

A.  K.  ROBINS  &  CO.,  INC. 

Lombard,  Concord  &  W.  Falls  Ave.,  Baltimore,  Md. 

Write  Us  About  The  Tuc-Robins  Line  Of  Whole  Grain 
Com  Canning  Machinery. 


Elastern  Sales  Representatives  For  F.  H.  LANGSENKAMP  CO. 
for  their  line  of  tomato  pulp  and  tomato  juice  equipment. 


Pi  EDMONT  LABELCOM  PANY 

I N COR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


VIRGINIA 


STOKES  MASTER 
MARGLOBE 

now  in  its  fourteenth  generation, 
remains  one  of  the  great  varieties. 

If  you  have  not  included  this  in  your 
1936  acreage  do  not  fail  to  give  it 
consideration  next  year.  It  has 
again  demonstrated  its  ability  to 
produce  record  yields  of  uniformly 
high  quality  fruit.  Stokes  Master 
Marglobe  has  been  developed  and 
grown  by 

FRANCIS  C.  STOKES  &  CO.,  Inc. 

Stokesdale  Proving  Grounds 
Moorestown,  Burlington  County,  New  Jersey 
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Arkansas  for  rail  rate  to  those  markets  of  68  and  65 
cents.  Indianapolis  has  a  rate  of  91  cents  to  each.  If 
the  railroads  are  successful  in  getting  legislation  au¬ 
thorizing  the  Interstate  Commerce  Commission  to 
establish  competitive  rates,  immediately  we  will  be  in 
direct  competition  with  canners  from  Tennessee, 
Arkansas  and  Indiana  with  advantages  all  on  their  side 
because  of  the  much  quicker  delivery  by  rail. 

This  is  a  question  not  alone  for  the  Tri-State  canners 
who  have  business  in  those  intercoastal  markets.  But 
it  is  of  importance  to  all  Tri-State  canners  in  that  if 
those  now  selling  in  intercoastal  markets  should  lose 
their  trade  by  this  proposed  adjustment  of  rail  rates 
those  canners  will  then  be  forced  to  sell  their  entire 
packs  in  the  nearby  markets  and  thus  become  more 
keen  competitors  than  they  are  now. 

I  chould  like  to  recommend  the  appointment  of  a 
special  committee  to  serve  during  1937  on  this  one 
matter  alone. 

PROPOSED  CHANGE  IN  SPECIFICATIONS  OF 
FIBRE  CONTAINERS 

Hearings  have  been  conducted  on  the  application  of 
certain  interested  parties  for  more  rigid  specifications 
of  fibre  shipping  containers.  This  Association  filed  a 
protest  against  the  proposed  changes  on  the  basis  of 
the  increased  cost  of  containers  involved  and  from  a 
further  fact  a  survey  of  our  members  made  recently 
showed  conclusively  that  the  containers  now  used  are 
handling  canned  foods  satisfactorily.  Claims  for 
dented  cans  and  any  other  type  of  damage  in  transit 
are  practically  nil. 

While  we  have  this  data  to  back  up  our  contention 
yet  at  the  hearings  one  distributor  claimed  that  his 
losses  from  dented  cans  due  to  poor  shipping  con¬ 
tainers  amounted  to  $13,000  in  one  year.  Undoubtedly, 
care  should  be  exercised  in  the  selection  of  shipping 
containers  and  due  consideration  be  given  to  their 
strength  as  well  as  their  cost. 

NEW  STANDARDS  EOR  CANNED  PEAS 

Under  the  McNary  Mapes  Amendment  the  Food 
and  Drug  Administration  proposed  a  change  in  the 
standards  for  canned  peas  by  substituting  the  alcohol 
insoluble  solids  test  in  place  of  the  water  insoluble 
solids  test  and  by  further  test  of  maturity  by  flotation 
in  brine. 

This  Association  was  represented  at  the  conferences 
held  in  the  laboratory  of  the  National  Canners  Associ¬ 
ation  and  at  the  hearing  before  the  Food  and  Drug 
Administration.  In  checking  up  samples  of  canned 
peas  and  testing  for  maturity  by  flotation  in  brine  it 
was  found  that  the  addition  of  salt  and  sugar  in  pack¬ 
ing  peas  had  such  a  direct  effect  on  the  flotation  that 
this  method  could  not  be  used  with  a  sufficient  degree 
of  accuracy  to  be  practical. 

In  view  of  the  fact  that  the  determination  of  the 
alcohol  insoluble  solids  can  be  made  so  much  more 
readily  than  can  the  test  for  water  insoluble  solids  it 
was  recommended  to  the  Food  and  Drug  Administra¬ 
tion  that  the  alcohol  method  of  determining  the  in¬ 
soluble  solids  be  used. 


The  tendency  of  the  Food  and  Drug  Administration 
under  the  McNary  Mapes  Amendment  is  to  tighten  up 
from  time  to  time  on  the  standards.  Undoubtedly, 
there  has  been  quite  an  improvement  in  the  quality 
of  canned  foods  packed  since  the  establishment  of 
official  sub-standard  grades  and  the  label  requirements 
thereunder.  Canners  are  better  informed  since  the 
advent  of  official  grades  both  sub-standards  under  the 
Food  and  Drug  Administration  and  Commercial  grades 
above  sub-standard  under  the  Bureau  of  Agricultural 
Economics,  and  are  making  more  real  efforts  to  im¬ 
prove  the  quality  of  their  packs.  Official  grades  are 
nothing  more  nor  less  than  specifications.  Once  a 
manufacturer  has  specific  specifications  before  him  he 
can  manufacture  a  product  in  accordance  with  such 
specifications. 

MARKET  REPORTS 

The  Board  of  Directors  has  felt  it  wise  to  continue 
the  weekly  market  reports  and  again  this  year  our 
reports  cover  actual  sales  of  more  than  a  million  cases. 
While  this  is  small  compared  with  the  total  volume  of 
canned  vegetables  packed  and  sold  by  our  members  it 
does  show  the  trend.  Of  course,  the  ultimate  aim 
would  be  to  have  every  member  report  each  sale.  This 
has  been  found  especially  valuable  in  industries  in 
which  the  units  are  in  close  proximity.  In  some  cases 
daily  reports  are  made.  Certainly,  reports  made  once 
a  week  are  better  than  none  at  all,  yet  in  a  rapidly 
changing  market  such  reports  are  very  often  ancient 
history  by  the  time  the  canners  receive  them. 

This  whole  question  of  market  reports  has  been 
booted  about  among  various  Associations  with  vary¬ 
ing  degrees  of  success.  We  do  notice,  however,  when 
an  Association  becomes  newsy  that  a  good  many  of  its 
members  begin  clamoring  for  market  reports. 

This  is  undoubtedly  a  field  of  service  for  active 
Associations  which  is  not,  at  the  present  time,  satis¬ 
factorily  covered  by  any  other  avenue. 

RECIPROCAL  TRADE  AGREEMENTS 

With  the  view  to  increasing  trade  between  the  United 
States  and  foreign  countries,  legislation  has  been 
enacted  which  enables  the  President  to  negotiate  trade 
agreements  by  revising  the  tariff  schedules.  The  au¬ 
thority  invested  in  the  President  permits  him  to  in¬ 
crease  or  decrease  the  rates  of  duty  as  much  as  50  per 
cent. 

Industries  under  the  plan  are  given  opportunity 
to  present  briefs  and  make  oral  arguments  in  behalf 
of  their  interest.  This  same  plan  is  being  used  by 
European  countries  in  their  endeavor  to  increase  trade 
among  themselves.  The  leading  countries  of  Europe 
have  fewer  items  on  the  free  list  than  does  the  United 
States  and  the  general  rate  of  tariffs  are  higher  than 
those  prevailing  in  this  country. 

During  the  past  year  important  changes  were  made 
in  the  tariff  schedules  applying  between  United  States 
and  Canada.  At  present  many  other  trade  agreements 
are  contemplated  and  it  is  very  likely  that  the  negotia¬ 
tions  with  Italy  which  were  discontinued  during  the 
Italian-Ethiopian  War  will  soon  be  taken  up  again. 
We  are  assured  by  the  Department  of  State  that  when 
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LANGSENKAMP  EQUIPMENT 


Indiana  Chili  Sauce 
Machine 


Indiana  Colossal 


Indiana  Model  "A' 
Juice  Extractor 


Now  Is  the  Time  to  Plan  for  Better  Profits  in  1937.  Ask  for  Catcdog. 


F.  H.  LANGSENKAMP  CO.,  INDIANAPOLIS,  IND. 

Eastern  Shore  Representative:  A.  K.  ROBINS&C O.,  INC.,  BALTIMORE,  MARYLAND 


Indiana  Paddle 
Finisher 


Means  Products  of  Finer  Quality  at 
Greatly  Reduced  Production  Cost 


Indiana  Standard  Pulper 

#  The  record  established  by  Langsenkamp  Equipment 
for  dependability,  for  increased  efficiency  and  for  a 

higher  quality  of  product  makes  it  the  leading  line  in  the  tomato  products  field.  Each 
unit  is  carefully  engineered  and  developed  to  enable  the  plant  operator  to  increase  pro¬ 
fits  on  production.  Langsenkamp  equipment  lasts  longer,  requires  less  for  upkeep  and 
decreases  payroll. 


Improved  Brush 
Finisher 


COMPLETE 
EQUIPMENT 
FOR  TOMATO 
PRODUCTS 


PHILLIPS  SALES  COMPAIMY,  Inc. 

B  rokers  and  CommSssion 

Gunned  G'ooJs  an^  Gantien  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash.;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Atdiers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 
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these  negotiations  are  resumed  we  will  be  given  an 
opportunity  to  appear  and  present  a  brief  outlining 
our  objections  to  a  reduction  in  the  duty  on  canned 
tomatoes  and  tomato  products.  It  will  be  quite  im¬ 
portant  that  this  Association  through  its  Tariff  Com¬ 
mittee  be  in  position  to  present  complete  and  full  data 
on  the  effect  a  reduction  in  the  rate  of  duty  on  canned 
tomatoes  and  tomato  products  would  have  on  the 
domestic  growers  and  packers  of  tomatoes. 

It  must  be  understood  that  any  changes  in  the  rates 
of  duties  made  through  these  agreements  that  these 
changes  also  apply  to  all  other  countries  included  in 
the  list  of  “Most  Favorite  Nations.”  Consequently  the 
effects  of  such  trade  agreements  reach  beyond  the 
country  immediately  involved  in  the  negotiations. 

A  RESEARCH  STUDY  OF  SELECTIVE  BUYING 

The  Department  of  Rural  Economics  of  the  Ohio 
State  University  conducted  a  study  in  one  of  the  large 
retail  stores  of  Columbus,  Ohio,  on  the  deciding  factor 
influencing  the  selection  of  canned  foods  by  housewives 
in  their  purchases.  This  study  covered  a  period  from 
February  1st  to  June  10th,  1936,  in  a  store  in  which 
the  sale  of  peas,  corn,  snap  beans  and  tomatoes  aver¬ 
aged  178  cases  per  month.  Details  of  the  study  were 
carried  on  by  James  M.  Taylor,  Senior  Student  in  the 
University  under  the  direction  of  Charles  W.  Hauck, 
Assistant  Professor  of  Rural  Economics. 

In  making  the  study  a  store  was  selected  which  was 
featuring  both  advertised  brands  and  grade  labeling. 
The  first  week  of  the  study  from  February  1st  to  the 
8th,  after  customers  had  made  their  purchases,  they 
were  handed  a  card  on  which  they  were  asked  to  check 
the  deciding  factor  in  making  their  purchases,  the 
factors  set  out  on  the  card  being  price,  brands,  grades 
on  labels,  suggestions  of  clerks.  They  were  also  asked 
to  indicate  on  the  card  whether  their  present  method 
of  selection  was  satisfactory  and  dependable.  Two 
months  later,  during  which  time  the  stores  specialized 
on  canned  foods  with  grades  on  the  labels,  buyers  were 
again  asked  to  fill  out  similar  cards.  In  each  instance 
the  cards  were  filled  out  by  the  purchaser  and  dropped 
in  a  ballot  box  without  supervision  on  the  part  of  Mr. 
Taylor  who  was  conducting  the  study  or  of  the  clerks 
in  the  store.  The  balloting  showed  during  this  time 
an  increase  of  8i/^  per  cent  in  those  selecting  by  price 
only;  a  decrease  of  24  per  cent  in  those  selecting  by 
advertised  brands;  an  increase  of  12V^  per  cent  of 
those  selecting  by  grades  on  the  labels  and  an  increase 
of  3  per  cent  of  those  following  the  clerk’s  suggestions 
in  making  their  purchases. 

The  report  of  the  study  is  very  complete  and  there 
is  too  much  data  to  attempt  an  analysis  herein.  It  is 
presumed  the  report  will  be  available  at  the  close  of 
the  present  year.  Inquiries  may  be  addressed  to  Mr. 
Charles  W.  Hauck,  Assistant  Professor  of  Rural 
Economics,  Ohio  State  University,  Columbus,  Ohio. 

MEMBERSHIP 

Again  we  are  glad  to  report  an  increase  in  member¬ 
ship  over  the  previous  year.  This  has  been  the  history 
of  the  Association  for  the  past  several  years.  It  is 
indeed  gratifying  to  have  this  splendid  cooperation 
among  the  Tri-State  canners.  I  want  to  take  this 


opportunity  to  express  the  appreciation  of  the  Officers 
and  the  members  of  the  Board  of  Directors  of  this 
Association  for  the  splendid  support  given  by  the  many 
members.  We  are  indeed  very  grateful. 

ASSOCIATE  MEMBERSHIP 

You  will  find  on  the  last  two  pages  of  this  report  a 
list  of  our  Associate  members.  Their  cooperation  and 
support  has  been  very  helpful  and  we  are  indeed  in¬ 
debted  to  them. 

PRESIDENT  JAMES  M.  SHRIVER 

The  very  efficient,  capable,  and  courteous  manner  in 
which  the  affairs  of  the  Association  have  been  handled 
by  President  Shriver  is  a  compliment  not  only  to  him 
but  to  the  wisdom  of  the  members  of  the  Association  in 
his  selection  for  the  office.  He  has  been  unsparing  of 
his  time  and  efforts  and  the  best  wishes  of  all  go  to 
him  for  a  long  continued  and  prosperous  business  life. 

INSPECTION  OF  TOMATO  PLANT  GROWING 
CONDITIONS  IN  GEORGIA 

In  company  with  Herman  A.  Hunter  of  the  Univer¬ 
sity  of  Maryland  the  trip  was  made  to  the  principal 
centers  of  tomato  plant  growing  in  Georgia.  This  trip 
was  two-fold,  first :  To  inspect  the  tomato  plants  which 
were  being  grown  for  our  members,  and  second  to 
participate  in  conferences  conducted  in  Tifton, 
Georgia,  on  the  subject  of  tomato  seed  treatment  as  a 
means  of  minimizing  tomato  plant  diseases. 

The  Certification  Board  of  Georgia  refused  to  certify 
tomato  plants  unless  they  had  been  grown  from  certi¬ 
fied  seed  that  was  treated  under  rather  strict  regula¬ 
tions  as  to  time  of  treatment.  After  several  confer¬ 
ences  were  held  the  Board  finally  agreed  to  accept 
certified  seed  which  had  been  treated  at  time  of  saving, 
or  latter,  provided  an  examination  of  the  seed  on 
delivery  in  Georgia  showed  it  to  have  been  properly 
treated.  This  plan  was  agreed  upon  for  certified  plants 
for  1937. 

TOMATO  SEED 

The  Association  has  a  fine  lot  of  high  germination 
tomato  seed  produced  locally.  This  seed  has  been 
treated  in  accordance  with  the  Georgia  recommenda¬ 
tions  and  offers  a  source  for  home  grown,  certified, 
treated  seed.  Prices  especially  favorable  to  members 
of  the  Association  are  quoted. 

COMMITTEES 

Again  we  wish  to  express  publicly  our  sincere  thanks 
for  the  splendid  work  of  our  Standing  Committees  and 
Special  Committees.  The  members  of  these  Com¬ 
mittees  apply  that  keen  wisdom  in  their  work  which 
is  the  result  of  long  experience  in  the  industry.  In 
fact,  we  want  to  impress  upon  the  public  that  what¬ 
ever  success  the  Tri-State  Packers’  Association  may 
have  had  is  due  quite  largely  to  the  splendid  guidance 
and  work  done  by  the  members  of  the  Board  of  Direc¬ 
tors  and  the  various  Committees. 

IN  MEMORIAM 

We  are  still  shocked  from  the  death  of  our  beloved 
Secretary  and  Treasurer,  C.  M.  Dashiell  and  Mr. 
Charles  T.  Wrightson,  who  served  as  the  First  Vice- 
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At  Work  On 


The  1937  ALMANAC 


NOW! 


New  and  important  departments — more  useful  than  ever. 

Here  is  the  ideal  place  for  canners’  advertising  — the  one  sure, 
direct  road  to  all  worth-while  buyers.  If  this  is  not  a  good  adver¬ 
tising  medium  for  any  canner,  there  is  none  cuiywhere  ! 


Everybody  handling 
canned  foods 

Daily  Uses 

THE  ALMANAC 

of  The  Canning  Industry. 

The  Almanac  is  the  recog¬ 
nized,  official  compilation 
of  this  industry’s  Laws,  Re¬ 
gulations,  Prices  and  Statis¬ 
tics,  all  under  one  cover  for 
quick  reference. 

Order  space  now- -we’ll  help 
prepare  copy,  if  you  wish. 

An  Advertisement  that  works  a 
whole  year  at  one  cost. 


Some  of  the  Contents: 

Food  Law  Regulations 
Cut-Out  Weights 
Label  Requirements 
Weight  Statement  for  Labels 
Can  Sizes 

U.  S.  Grades,  Canned  Foods 
(for  grade  determination) 

Pack  Statistics 
Selling  Price  Ranges 
Acreage,  Yields  and  Value  by 
States,  all  crops 
Box  Specifications 
All  Canners  Associations 

1001  Questions  answered  ! 
and 

“Where  To  Buy”— 

all  machinery  and  supplies  used — 

“Where  To  Buy”  — 

canned  foods  of  all  kinds,  and  the 
canners  who  pack  them 
“Where  To  Buy”  — 

goods  wanted,  and  the  brokers 
who  handle  them. 


Compiled  and  Published  by 


THE  CANNING  TRADE 

Baltimore,  Maryland 
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President  of  this  organization.  We  think  it  is  fitting 
here  to  insert  a  copy  of  the  Resolutions  of  respect  to 
these  two  noble  gentlemen  which  were  passed  by  our 
Board  of  Directors : 

Whereas,  on  Christmas  Day,  1935,  the  Almighty 
God,  who  had  so  graciously  spared  him  to  us  for  these 
many  years,  called  from  our  midst  the  Spirit  of  our 
Secretary  and  beloved  friend,  Cassius  M.  Dashiell,  to 
whose  wisdom  and  council  this  Association  is  indebted 
for  the  very  continuance  of  its  life  and  growth, 

Now,  Therefore,  Be  It  Resolved,  That  we  the  Officers 
and  Directors  of  the  Tri-State  Packers’*  Association 
herewith  express  as  best  we  can  our  appreciation  of 
his  untiring  efforts  for  forty-one  years,  dedicated  to 
the  interest  of  our  Association  and  to  the  welfare  of 
his  friends  and  associates,  given  most  often  for  no 
financial  return,  but  repaid  to  him  many  times  in  that 
currency  which  he  treasured  highest  of  all,  the  love 
and  esteem  of  his  friends,  to  whom  his  life  was  an  in¬ 
spiration,  revealing  the  possibilities  for  good,  for  kind¬ 
ness,  for  gentleness  in  the  midst  of  a  busy  world. 

And  Be  It  Further  Resolved,  That  this  resolution  be 
spread  upon  the  minute  book  of  this  Association,  and 
that  a  copy  be  sent  to  the  members  of  his  family. 

It  is  with  profound  sorrow  that  the  Tri-State  Pack¬ 
ers’  Association  records  the  death  of  one  of  its  former 
Vice-Presidents,  Charles  T.  Wrightson,  of  Easton, 
Maryland,  who  had  so  ably  served  this  Association  in 
several  offices,  since  its  organization,  being  one  of  the 
charter  members. 

We  remember  his  keen  interest  in  the  affairs  of  the 
Association  and  participation  and  hearty  cooperation 
until  illness  prevented  his  active  service ;  and  with  his 
ever  wise  council  and  judgment,  prove  the  loss  we  have 
sustained  by  his  removal  from  our  midst. 

An  outstanding  representative  of  the  Canning  In¬ 
dustry  on  the  Eastern  Shore  of  Maryland,  he  had  no 
superiors,  and  his  ability  and  integrity  remain  as  an 
example  of  the  highest  character  in  the  business  world. 

Therefore,  Be  It  Resolved,  that  we  express  our  deep 
sense  of  loss  by  the  death  of  Charles  T.  Wrightson  and 
cherish  his  memory  as  a  noble  character,  a  devout 
Christian  and  a  wise  business  counsellor; 

And  Further  Be  It  Resolved,  That  this  resolution  be 
placed  in  the  minutes  of  the  Association  and  a  copy 
be  transmitted  to  his  family. 

VICE-PRESIDENT  OF  McCORMICK  &  CO.  DIES 

UNERAL  services  for  Hugh  Perry  McCormick, 
vice-president  of  McCormick  &  Co.,  spice  manufac¬ 
turers  of  Baltimore,  who  died  Tuesday,  December 
1st,  were  held  at  2  P.  M.  Thursday,  December  3rd,  at 
his  home,  8  Middleton  Court,  Homeland.  The  Rev. 
John  Frazier,  of  the  University  Baptist  Church,  offi¬ 
ciated.  Burial  was  in  Druid  Ridge  Cemetery. 

Mr.  McCormick,  who  was  46,  had  been  ill  for  about 
two  months.  He  was  the  brother  of  Charles  P.  Mc¬ 
Cormick,  president  of  the  spice  concern,  and  the 
nephew  of  Willoughby  McCormick,  founder  of  the 
company. 

Those  surviving  him,  besides  his  brother,  are  his 
widow,  Mrs.  Mary  Dove  McCormick,  and  his  two  sons, 
Hugh  and  Howard. 


PEA  APHID  CONTROL 

Summary  Report  On  Experimental  Work  During 
Early  Part  of  Year 

(From  N.  C.  A.  Information  Letter) 

There  has  just  been  prepared  a  report  covering 
the  experimental  work  on  pea  aphid  control  per¬ 
formed  by  the  Bureau  of  Entomology  and  Plant 
Quarantine  of  the  Department  of  Agriculture  under 
the  memorandum  of  understanding  between  that 
Bureau  and  the  Association’s  Committee  on  Pea  Aphid 
Research.  The  summary  is  as  follows: 

“This  report  covers  the  experimental  work  on  pea 
aphid  control  conducted  by  the  Bureau  of  Entomology 
and  plant  Quarantine  of  the  United  States  Department 
of  Agriculture  in  cooperation  with  the  Committee  on 
Pea  Aphid  Research  of  the  National  Canners  Associa¬ 
tion  during  the  period  covered  by  these  investigations 
in  the  Southwest,  in  the  South,  and  in  California.  The 
results  obtained  were  limited,  due  to  the  scarcity  of 
pea  aphid  infestations  and  unfavorable  weather  condi¬ 
tions.  Such  results  as  were  obtained  in  the  experiments 
indicate : 

1.  That  a  derris  spray  with  a  spreader  and  wetting 
agent,  and  a  derris  dust  mixture  containing  talc  and 
sulphur,  at  the  dilutions  shown,  have  promising  possi¬ 
bilities,  as  a  control  for  the  pea  aphid. 

2.  That  cube  may  be  substituted  for  derris  in  equal 
dilutions  of  the  active  ingredients. 

3.  That  derris  or  cube  sprays  or  dust  mixtures  have 
a  residual  effect  against  the  pea  aphid  which  results  in 
a  continuation  of  the  killing  action  of  these  insecticides 
through  an  extended  period  of  time  after  these  insecti¬ 
cides  are  applied,  and  which  prevents  a  rapid  increase 
of  the  aphid  population  on  the  treated  plants. 

4.  That  while  in  some  of  the  experiments  nicotine 
sulphate  sprays  or  dusts  had  a  superior  immediate 
effect  to  derris  or  cube  in  killing  the  pea  aphid,  as 
judged  by  examinations  of  treated  plants  soon  after 
application,  the  nicotine  sulphate  did  not  have  a  suffi¬ 
cient  residual  effect  to  prevent  a  rapid  increase  of 
aphid  population,  if  weather  conditions  and  plant 
growth  conditions  were  favorable  for  such  increase. 

5.  That  because  of  the  mechanical  difficulties  in¬ 
volved  in  the  application  it  is  difficult  to  obtain  a  satis¬ 
factory  spray  coverage  of  heavy  growth  of  pea  vines 
even  when  a  very  high  gallonage  of  spray  is  applied. 

6.  That  the  results  obtained  in  these  experiments  are 
not  sufficient  to  draw  definite  conclusions,  or  to  make 
control  recommendations  based  thereon.” 

The  report  submitted  covers  only  the  experiments 
carried  on  during  last  winter  and  the  early  part  of  the 
summer.  Much  additional  experimental  work,  both  by 
the  Bureau  of  Entomology  and  by  some  of  the  state 
experiment  stations,  was  carried  on  during  the  pea¬ 
growing  season  in  the  Middle  West  and  East.  An 
effort  will  be  made  to  summarize  these  results  for 
canners’  information  at  an  early  date. 
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New  1936  edition 

A 

COMPLETE 
COURSE  in 
CANNING 


Size  6x9,  360Pa3e$  Beautifully 
Bound.  Stamped  in  Gold. 

360  Pages  of  proven  procedure  and  formulae 
for  everything  '^^Can-able” 

All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products  . 

•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 

Published  and  Copyrighted  by 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  S.  GAY  STREET,  MARYLAND 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 
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GRAMS  of 


WANTS  ORANGE  JUICE  DATA — The  Leeton  Co-Opera¬ 
tive  Cannery,  Ltd.,  at  Leeton,  New  South  Wales,  writes 
that  they  are  considering  the  processing  of  orange 
juice  in  the  near  future,  and  want  full  particulars,  in¬ 
cluding  necessary  equipment,  cans,  etc. 

• 

STEPPING  UP — At  a  recent  meeting  of  the  Board  of 
Directors  of  the  Chain  Belt  Company,  Milwaukee,  John 
T.  Brown,  former  Works  Manager,  was  elected  Vice- 
President  of  the  Company.  Graduating  from  Yale 
University  in  1925  Mr.  Brown  associated  himself  with 
the  company,  that  same  year,  as  “graduate  student 
apprentice,”  we  are  told.  Since  then  he  has  worked 
his  way  through  numerous  positions  to  become  Pro¬ 
duction  Manager,  and  then  Works  Manager. 

• 

THE  DEER  SLAYER — “Bill”  Hughes,  the  Hughes  Ma¬ 
chinery  Co.,  Berlin,  Wis.,  now  making  metal  boxes, 
nickle  brine  tanks,  picking  tables,  etc.,  wanted  ye 
Advertising  Manager  to  go  “deer  hunting”  with  him, 
and  a  party,  following  the  Wisconsin  Canners  Meeting, 
and  would  that  we  had.  Writing  us  now,  on  their 
return,  he  says :  “One  of  the  party  in  the  camp  bagged 
two  bears,  and  another  fellow  had  shots  at  a  wolf, 
drawing  blood,  but  not  getting  him. 

“When  it  came  to  deer  hunting,  I  was  the  lucky  one 
of  the  bunch.  I  shot  a  ten  point  buck  that  weighed 
200  pounds,  and  the  next  day  was  along  with  another 
member  who  got  a  two  point  buck.  We  had  a  wonder¬ 
ful  time  from  start  to  finish.” 

• 

GRAPE  FRUIT  CANNING — According  to  the  Florida 
Times  Union,  the  Bordo  Products  Co.  of  Winter  Haven, 
which  operates  the  largest  citrus  cannery  in  the  State, 
has  added  its  night  shift,  making  a  total  of  750  em¬ 
ployed  in  the  two  shifts.  Manager  Earl  Moore  expects 
to  employ  about  1,000  at  the  peak  of  the  season  during 
the  winter  months. 

The  Floridagold  Corporation,  which  maintains  three 
plants,  has  675  men  and  women  at  work  at  the  present 
time  and  will  reach  a  peak  of  950  during  the  winter,  it 
was  stated.  The  plants  are  at  Lake  Alfred,  Eagle 
Lake  and  Dundee.  Eagle  Lake,  the  largest,  will  em¬ 
ploy  500  at  the  peak,  with  300  at  Dundee  and  150  at 
Lake  Alfred. 

The  Roberts  Brothers’  packing  plant  in  Winter 
Haven  will  open  shortly.  It  employs  on  an  average 
of  250  at  the  peak  of  the  season. 

The  five  plants  will  employ  approximately  2,300 
persons  at  the  peak  of  the  season  and  their  combined 
payrolls  will  total  approximately  $30,000  a  week. 

• 

ADVERTISING  NOTE — In  29  years  Sunkist  (oranges, 
lemons,  etc.),  has  spent  $23,135,912.23 — (in  advertis¬ 
ing),  1,6  per  cent  of  the  F.  0.  B.  value  of  the  fruit. 
The  result:  an  increase  in  per  capita  consumption  of 
149  per  cent.  Recommended  to  canners  “who  do  not 
believe  in  advertising.” 


INTEREST 


DEL  MONTE  ADVERTISING  DRIED  FRUIT — Announce¬ 
ment  of  Del  Monte’s  new  Raisin  and  Dried  Fruit 
campaign  has  attracted  widespread  attention  from  the 
trade.  For  the  first  time  in  Del  Monte  history,  Del 
Monte  prunes,  raisins,  dried  apricots  and  dried  peaches 
will  have  a  separate  and  individual  national  advertis¬ 
ing  campaign  behind  them. 

This  new  dried  fruit  campaign  starts  off  with  Sun¬ 
day  color  space,  December  13,  in  twenty-two  metropoli¬ 
tan  newspapers — followed  by  a  series  of  color  pages 
in  leading  women’s  magazines  both  before  and  after 
Christmas — plus  black  and  white  ads  tied  directly  up 
with  Del  Monte’s  regular  fruit  and  vegetable  adver¬ 
tising. 

• 

INCREASING  WAGES  —  General  Foods  Corporation, 
New  York  City,  will  give  two  weeks’  pay  as  e:!rtra  com¬ 
pensation  to  all  employees  who  have  been  with  the 
company  since  January  1,  1936. 

Increases  in  the  hourly  rate  of  pay  for  employees  of 
the  Campbell  Soup  Co.,  Camden,  N.  J.,  were  announced 
November  5,  effective  November  8.  The  increases 
range  from  two  to  four  and  a  half  cents  an  hour.  The 
wage  increase  affects  employees  in  the  maintenance, 
manufacturing,  stores,  shipping  and  power  plant  sec¬ 
tions  of  the  Campbell  concern. 

Procter  &  Gamble  Co.,  Cincinnati,  has  granted  fac¬ 
tory  workers  and  clerks  a  7l^  per  cent  wage  increase. 
Factory  workers  also  received  a  bonus  equal  to  four 
per  cent  of  the  year’s  earnings.  The  increases  are 
effective  December  1,  the  bonuses  payable  January  1 
to  8,000  workers  and  totaling  over  $1,000,000. 

The  Package  Machinery  Co.  of  Springfield,  Mass., 
has  announced  a  system  of  vacations  with  pay  and 
wage  bonuses  for  its  employees. 

The  Corn  Products  Refining  Company  with  head¬ 
quarters  in  New  York  City,  is  giving  factory  workers 
a  bonus  representing  8V3  per  cent  of  all  wages  and 
salaries  received  during  the  year.  Executives  are  not 
included  in  the  plan. 

The  directors  of  the  Coca-Cola  Co.,  meeting  in  Wil¬ 
mington,  Del.,  voted  a  month’s  extra  pay  to  all  em¬ 
ployees  and  a  year-end  extra  dividend  of  $2  per  share 
on  4,000,000  shares  of  common  in  recognition  of  the 
fiftieth  anniversary  of  the  founding  of  the  company. 

All  employees  of  the  fish  cannery  of  F.  E.  Booth  Co., 
at  Pittsburg,  Calif.,  have  had  their  wages  increased  14 
per  cent.  The  increase  was  made  retroactive  to 
November  2. 

• 

D.  w.  HAERING  &  CO.,  INC.,  scale  and  corrosion  control 
consultants,  announce  publication  of  a  new  sixteen- 
page  booklet  entitled,  “Organic  Methods  of  Scale  and 
Corrosion  Control.”  This  booklet  represents  the  first 
appearance  in  print  of  reliable  scientific  information 
regarding  the  application  of  organic  chemicals  to  water 
conditioning  problems  and  has  been  published  in  re- 
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sponse  to  specific  request  from  over  five  hundred 
engineers  and  chemists  for  this  information.  The 
booklet  defines  the  various  chemical  theories  employed 
in  this  field  in  simple  detail  and  includes  a  history  of 
the  subject  along  with  an  explanation  of  the  control 
methods  employed  at  the  present.  The  chemical  formu¬ 
lae  and  properties  of  such  new  organic  chemicals  as 
beta  glucoside,  sodium  glucosate,  pyro  glucosate,  chrom 
glucosate,  phospho  glucosate  and  sulpho  glucosate  are 
listed  and  described.  For  the  first  time,  the  chemistry 
of  organic  materials  utilized  in  this  field  is  discussed 
aside  from  colloidal  theories.  Those  who  want  to  know 
the  facts  about  “Organic  Methods  of  Scale  and  Cor¬ 
rosion  Control”  may  obtain  copies  free  by  writing 
D.  W.  Haering  &  Co.,  Inc.,  3408  W.  Monroe  Street, 
Chicago,  Ill.,  giving  name  and  business  connection. 

• 

DEWEY  AND  ALMY  CHEMICAL  COMPANY  announce  that 
they  have  appointed  the  Gough  Brokerage  Company  of 
408  Market  Street,  New  Orleans,  La.,  to  act  as  their 
representatives  for  labeling  adhesives  in  the  lower 
Mississippi  Valley  territory.  Complete  stocks  of  their 
standard  line  of  Dewalco  and  Gold  Seal  adhesives  for 
the  canning  trade  will  be  carried  by  the  company  at 
their  warehouse  to  give  canners  in  Louisiana,  Missis¬ 
sippi,  and  Alabama  the  quickest  possible  delivery  ser¬ 
vice.  This  is  the  third  new  source  of  supply  to  be 
established  by  the  Dewey  and  Almy  Chemical  Company 
within  the  space  of  a  little  over  a  year,  to  increase  their 
facilities  for  service  to  the  industry.  Stocks  were  set 
up  with  the  Henry  Coburn  Storage  and  Warehouse 
Company  in  Indianapolis  in  the  fall  of  1935,  and  at  the 
Caldwell  Bonded  Warehouse,  Tampa,  Fla.,  shortly 
after,  when  Mr.  William  Walker  of  Tampa  was  ap¬ 
pointed  representative  in  the  Florida  territory. 

CRABBERS,  ATTENTION! — Vita  Food  Products,  Inc., 
New  York  City,  in  calling  attention  to  the  fact  that 
they  are  agents  for  “Chatka”  brand  crabmeat,  packed 
in  the  Soviet  Union,  Russia  (U.  S.  S.  R.),  say  that 
“Chatka”  Crabmeat  is  the  selected  leg  and  claw  meat 
of  Giant  King  Crabs.  “These  crabs  are  as  large  as 
8  to  9  feet  from  claw  to  claw.”  Some  babies ! 

• 

CANADA  ENTERS  SOUPS — Habitant  pea  soup,  packed 
by  the  Dominion  Preserving  Co.,  Ltd.,  of  Montreal, 
Canada,  joined  the  A.  W.  McCann  laboratories  pure 
food  hour  this  week  on  a  contract  which  will  run  for  a 
year.  The  packers  are  represented  in  the  New  York 
City  market  by  Ashenfelter  &  Balfe,  Inc.  The  soup 
is  packed  ready  to  serve  in  No.  2i/^  tins  and  has  been 
widely  used  through  New  England,  we  are  told. 

• 

PATMAN  LAW  APPROVED — Says  the  New  York  Journal 
of  Commerce  in  its  report  of  the  Associated  Grocery 
Manufacturers  of  America,  in  convention  in  New 
York: 

“Approval  of  the  “intent”  of  the  Robinson-Patman 
Act  by  a  substantial  majority  of  the  food  and  grocery 
industry  was  reported  by  Paul  S.  Willis,  president  of 
the  Associated  Grocery  Manufacturers  of  America,  in 
outlining  before  the  organization’s  convention  at  the 
Waldorf-Astoria  the  results  of  a  survey  just  concluded 
by  the  association.” 
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Tenderness 
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Delivers  Three  Definite 
Grades  at  a  Two  Line 
Capacity 

Canners  who  want  to  secure  maximum  capacity  in 
grading  green  peas  for  tenderness  should  investi¬ 
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The  Contest  And  Prize  Way 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


IN  a  few  weeks  you  will  be  at  the  National  Conven¬ 
tion.  In  between  times  the  proceedings  at  local  and 
state  conventions  will  hold  your  attention.  In  each 
case  you  will  be  asked  by  your  representatives  as  to 
your  sales  plans  for  next  year.  It’s  time  to  plan 
merchandising  activities  for  1937-38  sales  programs. 

The  November  21st  issue  of  The  Literary  Digest 
contains  an  article  that  should  be  read  by  every  sales 
executive  in  the  country.  It  starts  on  page  seven  of 
the  issue  mentioned,  it’s  titled,  “Contest  Prizes”.  We 
will  quote  only  in  part.  “Contests  in  the  United  States, 
according  to  Gilson  VanderVeer  Willets,  Director  of 
National  Contest  Headquarters  in  San  Francisco, 
represent  an  approximate  yearly  outlay  of  $137,000,- 
000.00,  divided  among  advertising,  administration  and 
prizes.  Regulars  number  8,000,000.  They  have  their 
own  language,  magazines,  literature,  clubs,  emblems 
and  types.  A  woman  stenographer  of  Anderson,  In¬ 
diana,  claims  to  have  won  $25,000.00  in  three  years. 
Another  housewife  of  Palo  Alto,  California,  averages 
$2,000.00  annually.  A  Cleveland  executive  boasts  of 
winning  a  contest  every  ten  days. 

“There  are  twenty  general  types  of  contests,  with 
several  hundred  variations  including  art,  photography, 
literature,  cross-word  puzzles,  recipes,  word-building, 
numeral  paths,  letters  and  statements.  Awards  range 
from  wristwatches  to  free  trips  to  Europe,  with  cash 
prizes  the  most  common.  $25.00  to  $25,000.00  is  the 
extreme  range  here.  Among  the  many  varieties  of 
merchandise  prizes  sought  by  contest  fans  are  loaves 
of  bread,  lunch  kits,  golf  hose,  bicycles,  motorboats, 
radio  sets,  motorcycles  and  expensive  automobiles. 
More  than  900,000  persons  wrote  to  a  tobacco  company 
in  one  week.  162,000  boys  deciphered  secret  messages 
for  a  maker  of  rubber  footwear.”  And  so  the  article 
goes  on  telling  how  interest  in  contests  is  aroused  and 
maintained.  It  will  pay  you  to  read  the  article 
throughout. 

The  point  at  issue,  however,  is,  should  you  stage 
some  sort  of  a  contest  in  an  attempt  to  sell  more  canned 
foods  profitably?  Unless  hundreds  of  successful  manu¬ 
facturers  are  wrong,  you  may  as  well  climb  on  the 
contest  wagon  and  secure  for  your  line  some  of  the 
wide  interest  in  contests  of  all  sorts.  Recipe  contests, 
letters,  statements  and  cash  prizes  will  all  tie  up  nicely 
with  the  distribution  of  foods  and  help  build  business 
for  you  next  year,  and  for  years  thereafter. 

As  a  means  for  building  interest  in  the  sales  promo¬ 
tion  contest  you  will  run,  you  may  plan  one  for  your 
representatives,  staging  it  around  the  decision  you  will 
make  as  to  the  type  of  contest  you  will  offer  consumers. 
Allot  fifty  dollars  in  cash  to  be  distributed  as  first, 
second  and  third  prizes  among  the  three  brokers  first 


making  the  suggestion  of  the  contest  you  finally  pro¬ 
mote.  By  following  this  suggestion  you  will  have  all 
your  sales  personnel  talking  and  thinking  about  what 
you  are  about  to  do  toward  helping  them  sell  more 
goods,  and  you  will  also  have  at  least  three  representa¬ 
tives  who  will  feel  a  personal  interest  in  the  contest. 
They  should  inasmuch  as  they  suggested  it. 

Recipe  contests  will  probably  be  the  first  suggestion 
of  many,  and,  if  conducted,  will  result  in  placing  in 
your  files  new,  novel  and  useful  recipes  you  never 
dreamed  of.  Of  course,  these  will  be  valuable  only  as 
you  use  them  constructively,  but,  if  you  are  alive  to 
the  possibilities,  they  will  pay  you  handsomely  for  the 
money  and  thought  you  put  into  their  exploitation 
after  they  are  your  property.  Probably  you  will  want 
to  count  your  retail  distributors  in  on  the  contest  and 
pay  them  an  amount  of  money  equal  to  that  paid  their 
prize-winning  customers.  By  following  this  plan  you 
get  the  active  interest  of  many  grocers  who  will  take 
their  time  to  induce  prize-winning  customers  to  enter 
your  contest. 

A  virtue  of  the  recipe  contest  not  to  be  considered 
lightly  is  that  you  may  use  the  plan  in  only  a  single 
market  or  expand  it  to  cover  your  active  distribution 
field.  If  you  are  at  all  hesitant  about  developing  sales 
by  means  of  such  a  method,  try  it  out  in  a  market  near 
home,  watch  it  closely,  pick  out  all  the  bugs  possible, 
and  after  you  are  sold  on  the  idea,  use  it  as  widely  as 
you  think  best. 

A  variation  of  the  recipe  contest  having  wonderful 
possibilities  is  that  of  running  a  letter  contest  embody¬ 
ing  the  best  suggestions  from  a  consumer’s  standpoint 
as  to  how  your  label  may  be  improved.  You  should 
have  the  consumer  in  mind  when  designing  a  label ;  get 
them  wholeheartedly  behind  the  idea  and  you  will  have 
a  label  which,  when  completed,  will  appeal  to  the  food 
buyers  of  America  as  no  other  label  might.  It  will  be 
their  idea,  you  will  have  important  reasons  why  it’s  a 
good  label,  you  will  be  already  supplied  with  sales 
ammunition  not  obtainable  in  any  other  way.  The  fact 
that  a  cereal  manufacturer  is  even  now  conducting 
such  a  contest  need  have  no  bearing  on  what  you  should 
do.  If  such  a  plan  for  improving  one’s  label  is  good 
enough  to  have  a  cereal  mill  spend  several  thousands 
of  dollars  on  the  contest,  it’s  a  fine  idea  for  you  to 
use  as  you  see  fit. 

Possibly  you  have  been  marketing  a  line  of  products 
for  some  time.  Often  you  have  considered  adding  to 
your  line  and  have  not  done  so  because  you  have  been 
uncertain  as  to  what  item  you  should  add.  Do  you 
suppose  items  are  added  to  a  line  by  large  national 
advertisers  in  a  haphazard  fashion?  I  do  not  think  so. 
Only  after  careful  investigation  does  a  manufacturer 
today  go  to  the  expense  of  labels,  shipping  containers. 
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store  advertising  material  and  some  advertising  sup¬ 
port  of  a  new  item.  Run  a  contest  asking  for  sug¬ 
gestions  as  to  what  new  item  your  customers  would 
like  to  see  you  add  to  those  you  are  already  packing 
and  have  established.  Maybe  you  have  been  marketing 
a  fine  catsup  or  chili  sauce  for  years,  but  have  never 
seriously  thought  of  packing  canned  spaghetti.  Should 
you  run  a  contest  asking  your  customers  to  tell  you 
what  they  would  like  to  buy  under  your  label  that  you 
are  not  packing  at  present  and  a  majority  of  them  re¬ 
plied  that  you  should  make  available  to  them  a  canned 
spaghetti,  you’d  have  a  pretty  good  idea  that  you 
would  not  be  going  far  wrong  if  you  followed  their 
suggestion.  Again,  you  would  have  in  your  files  a 
multitude  of  suggestions  as  to  why  you  should  be  able 
to  market  such  a  line  profitably.  A  lot  of  your  initial 
sales  research  would  be  done  and  the  success  of  your 
new  product  further  insured. 

If  you  wish  to  start  developing  dealer  interest  in 
your  goods,  and  at  a  minimum  of  expense,  while  at  the 
same  time  be  creating  greater  consumer  liking  for 
your  goods,  decide  now  on  conducting  a  window  dis¬ 
play  contest  through  1937.  Announce  a  series  of  twelve 
monthly  window  display  contests  with  first,  second  and 
third  prizes,  and  a  third  grand  offering  of  three  grand 
prizes,  these  to  be  awarded  to  three  of  the  monthly 
prize  winners.  If  you  wish  to  keep  down  expenses  in 
connection  with  this  contest,  print  all  details  on  a 
broadside  to  be  packed  in  each  case  shipped  from  your 
factories  during  the  first  ten  months  of  1937.  This 
broadside  may  be  as  elaborate  or  as  simple  as  you  like, 
but  all  details  should  be  covered  in  it.  If  you  have  re¬ 
tail  men  on  the  trade  they  may  create  interest  in  the 
contest  by  mentioning  it  whenever  possible.  Your  in¬ 
creased  display  of  goods  in  dealers’  windows  will  help 
create  additional  interest  in  your  line  and  sales  and 
profits  will  increase. 

If  you  are  most  concerned  over  rapidly  increasing 
consumer  interest  in  your  line,  if  you  think  fairly 
well  at  least  of  contests  within  your  financial  means, 
run  a  word-building  contest  over  a  six  months’  period. 
If  your  label  order  has  not  been  placed,  delay  it  until 
you  work  out  the  details  of  the  contest,  cover  them  in 
detail  or  fully  on  the  back  of  your  label.  Insist  that 
a  label  accompany  each  solution  submitted;  instruct 
consumers  to  build  words  using  those  letters  in  your 
brand  name,  or  in  any  short  sentence  you  may  select 
as  long  as  it  is  descriptive  of  your  product  and  the 
opinion  you  honestly  have  of  it.  Make  your  prizes 
worthwhile,  just  as  valuable  as  you  can;  advertise  the 
contest  locally  in  each  market  where  you  operate  even 
though  you  do  so  only  by  means  of  store  hangers  and 
broadsides.  You’ll  have  a  lot  of  evidences  of  con¬ 
sumer  interest,  you’ll  have  a  lot  of  consumer  names  in 
a  live  mailing  list  and  if  you  want  to,  you  may  check 
accurately  by  means  of  this  contest  on  the  retail  dealer 
interest  in  your  goods  in  each  market. 

I  have  mentioned  here  only  a  few  angles  of  contest 
possibilities  for  the  canner,  if  you  have  a  particular 
problem  in  connection  with  a  contest  you  wish  to  run, 
write  this  department  and  we’ll  be  glad  to  help  you  all 
we  can.  No  obligation,  of  course,  this  is  your  depart¬ 
ment,  use  it !  No  obligation,  of  course ! 


yidjk  III  cdmit 


Quality  Grading 
for  Peas 

After  several  years  of  careful  study  it  was  found  that 
**Time  does  teW*  the  story  when  you  talk  in  terms  of  3 
Quality  Pea  Grading.  “Hansen”  has  solved  that  pro¬ 
blem.  You  should  give  serious  thought  to  pack 
Quality  Peas. 

Hansen  ^  Quality  Graders 

will  materially  assist  in  obtaining  this  objective. 


For  further  particulars  write 


HANSEN  CANNING 
MACHINERY  CORP. 

GEDARBURG,  WISCONSIN,  U.S.  A. 

California  RepresentatiTe:  KING  SALES  &  ENGINEERING  CO., 
206-210  Firat  Street,  San  Francisco,  California 

Intermoantain  Representative:  JAMES  Q.  LEAVITT  COMPANY, 
1955  1st  Ave.  South,  Seattle  Washinuton.  Also  905  First  Secnrity 
Bank  Building,  Osden,  Utah 
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PATMAN  LAW  SURVEY 

By  ^'OBSERVER’’ 

Special  Correspondent  of  The  Canning  Trade 


ONE  of  the  most  interesting  developments  which 
the  industry  as  a  whole  has  witnessed  since 
passage  of  the  Robinson-Patman  Law  occurred 
in  New  York  this  week  with  the  announcement,  by  the 
Associated  Grocery  Manufacturers  of  America,  that  its 
recent  industry  survey  on  trade  reactions  to  the  Robin¬ 
son-Patman  Law  indicate  that  “Three-quarters  of  food 
manufacturers,  wholesale  distributors  and  retailers 
approve  the  intent  of  the  Robinson-Patman  Act.  Only 
40  per  cent  have  received  any  benefit  so  far  from  the 
Act,  though  another  15  per  cent  expect  they  will  benefit 
from  the  law  in  the  long  run.” 

These  figures  were  cited  by  Paul  S.  Willis,  AGMA 
president,  from  a  survey  which  the  association  had 
made  through  the  research  firm  of  Carroll  &  Pelz,  Inc., 
to  determine  the  attitude  of  the  food  industry  generally 
toward  the  trade  control  law. 

Replies  were  received  from  a  thoroughly  representa¬ 
tive  group  of  food  manufacturers,  wholesale  distribu¬ 
tors  of  all  types,  and  retail  grocers,  from  nearly  every 
state  in  the  Union  and  representing  every  type  and  size 
of  distribution,  this  agency  reported  in  submitting  its 
findings. 

Included  in  the  survey  were  questions  as  to  the  de¬ 
sirability  of  loss  leader  legislation,  similar  to  the 
provisions  under  which  the  grocery  trade  operated 
during  NRA  codes.  Over  80  per  cent  of  these  manu¬ 
facturers,  distributors  and  retailers  favor  legislation 
which  would  prohibit  the  sale  of  grocery  products  at 
less  than  invoice  or  replacement  cost,  whichever  is 
lower.  But  on  the  question  of  whether  there  should 
be  enacted  laws  which  would  compel  wholesalers  and 
retailers  to  add  mark  ups  to  invoice  cost,  only  46  per 
cent  of  reporting  manufacturers  favored  such  laws, 
while  62  per  cent  of  distributors  and  71  per  cent  of 
retail  grocers  expressed  themselves  as  favoring  such 
mark  up  legislation. 

Among  the  manufacturers  who  favor  laws  against 
selling  below  cost,  36  per  cent  are  opposed  to  laws 
which  would  require  a  mark  up,  while  23  per  cent  of 
wholesalers  and  13  per  cent  of  retailers  who  are  in 
favor  of  loss  leader  legislation  likewise  are  opposed 
to  having  mark  ups  stipulated  by  law. 

On  the  question  of  secret  rebates,  98  per  cent  of 
manufacturers  and  96  per  cent  of  retailers  were  against 
their  use,  while  83  per  cent  of  wholesale  distributors 
expressed  themselves  as  being  opposed  to  the  use  of 
secret  rebates.  The  opinion  of  the  grocery  industry  on 
the  use  of  excessive  advertising  allowances  was  much 
the  same  as  that  on  secret  rebates.  On  the  question 
of  having  all  competing  buyers  on  an  equal  basis,  quan¬ 
tity  for  quantity,  92  per  cent  of  manufacturers  and 


retailers  favored  such  equality,  while  80  per  cent  of 
wholesale  distributors  did  so. 

Those  who  expressed  themselves  in  favor  of  the  use 
of  secret  rebates  and  against  equality  of  competing 
buyers  did  so  on  the  ground  that  they  want  all  they 
can  get,  and  that  to  legislate  against  such  practices  is 
simply  to  legislate  against  efficiency  and  in  favor  of 
inefficiency. 

On  the  controversial  subject  of  brokerage  paid  by 
manufacturers  to  buyers,  either  directly  or  through 
headquarters  of  buying  organizations,  95  per  cent  of 
manufacturers  expressed  themselves  as  opposed  to  pay¬ 
ment  of  brokerage  direct,  and  84  per  cent  as  opposed 
to  payment  through  headquarters. 

Surprisingly,  perhaps,  67  per  cent  of  the  wholesale 
distributors  who  replied  likewise  expressed  themselves 
as  being  opposed  to  receiving  brokerage  directly  from 
manufacturers,  and  57  per  cent  were  opposed  to  re¬ 
ceiving  brokerage  through  headquarters. 

The  replies  in  this  survey  indicate  clearly  that  since 
the  passage  of  the  Robinson-Patman  Act,  payment  of 
brokerage  directly  to  buyers  has  been  practically 
eliminated.  19  per  cent  of  manufacturers  reported 
that  they  had  been  paying  brokerage  direct  prior  to 
June  19th,  but  none  of  these  manufacturers  are  now 
doing  so.  37  per  cent  of  the  same  manufacturers  re¬ 
ported  that  they  had  been  paying  brokerage  through 
headquarters  prior  to  June  19,  but  only  16  per  cent  said 
they  are  still  doing  so. 

Replies  from  manufacturers  are  confirmed  by  what 
the  distributors  say.  Prior  to  June  19,  37  per  cent  of 
reporting  distributors  said  they  had  been  receiving 
brokerage  direct  while  since  June  19  only  4  per  cent 
are  receiving  such  direct  brokerage.  As  for  payment 
of  brokerage  through  headquarters,  50  per  cent  of 
distributors  reported  receiving  such  payments  prior  to 
June  19,  but  only  20  per  cent  are  now  doing  so. 

Other  questions  to  which  manufacturers  and  dis¬ 
tributors  replied  concerned  their  attitude  towards  ad¬ 
vertising  allowances  as  such,  and  towards  the  principle 
of  reasonable  compensation  for  advertising  and  dis¬ 
tribution  services  that  are  actually  rendered  by  dis¬ 
tributors.  Nearly  50  per  cent  of  manufacturers  and 
57  per  cent  of  all  distributors  who  replied  are  in  favor 
of  advertising  allowances  as  such  regardless  of  the 
restrictions  that  may  be  imposed  by  the  Robinson- 
Patman  Act.  But  nearly  70  per  cent  of  manufacturers 
and  67  per  cent  of  the  distributors  expressed  them¬ 
selves  as  favorable  to  advertising  and  distribution 
allowances  which  compensate  on  a  reasonable  basis  for 
services  actually  rendered. 

Nearly  70  per  cent  of  manufacturers  and  62  per  cent 
of  distributors  favor  the  restrictions  which  the  Robin- 
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son-Patman  Act  imposes  on  the  payment  of  allowances 
by  requiring  that  these  allowances  are  made  available 
on  proportionally  equal  terms  to  all  competing  buyers. 

One  of  the  most  complicated  provisions  of  the 
Robinson-Patman  Act  is  that  which  requires  that 
quantity  discounts  be  justified  by  savings  in  the  cost 
of  manufacture,  sale  or  delivery.  Both  manufacturers 
and  distributors,  by  a  70  per  cent  vote,  expressed 
themselves  as  favoring  the  restrictions  which  the  Act 
thus  places  on  quantity  discounts  given  by  manufac¬ 
turers  to  buyers. 

One  of  the  significant  points  brought  out  by  many 
distributors  in  their  discussions  of  advertising  allow¬ 
ances  was  the  belief  that  manufacturers  should  carry 
the  entire  burden  of  advertising  their  products.  Several 
distributors  said  that  it  would  be  better  if  all  advertis¬ 
ing  allowances  could  be  eliminated  and  distributors 
relieved  of  any  burden — even  though  paid  for  it  by 
manufacturers — of  doing  advertising  and  merchandis¬ 
ing  on  behalf  of  particular  products. 

These  results  from  the  survey,  Mr.  Willis  said,  were 
only  the  highlights  of  an  attempt  by  AGMA  to  ascer¬ 
tain  the  viewpoint  of  all  branches  of  the  food  and 
grocery  industry  with  regard  to  the  Robinson-Patman 
Act.  Mr.  Willis  declared  that  among  the  reasons 
prompting  the  survey  were  the  desirability  of  having 
the  information  as  a  guide  in  dealing  with  any  new 
proposed  regulatory  legislation,  and  the  desire  to  de¬ 
termine  what  the  benefit  of  the  Robinson-Patman  Act 
had  been  so  far.  The  complete  results  of  the  survey 
will  be  included  in  a  report  which  will  be  distributed 
to  all  manufacturers,  distributors  and  retailers,  as  well 
as  to  all  AGMA  members,  who  cooperated  in  furnishing 
information. 


*  jH 

CONVENTION  DATES 

DECEMBER  8,  1936 — Maine  Canners,  Annual,  East- 
land  Hotel,  Portland,  Me. 

DECEMBER  8-9,  1936 — Ohio  Canners,  Deshler-Wal- 
lick  Hotel,  Columbus,  Ohio. 

DECEMBER  10-11,  1936— New  York  State  Canners, 
Annual,  Hotel  Seneca,  Rochester,  N.  Y. 

DECEMBER  15-16,  1936 — National  Canners  of  Can¬ 
ada,  Annual,  King  Edward  Hotel,  Toronto,  Ontario, 
Canada. 

DECEMBER  15-16, 1936 — Pennsylvania  Canners,  An¬ 
nual,  Yorktowne  Hotel,  York,  Pa. 

JANUARY  4-6,  1937 — Northwest  Canners,  Annual, 
Multnomah  Hotel,  Portland,  Ore. 

JANUARY  7-8,  1937 — Ozark  Canners,  Annual,  Co¬ 
lonial  Hotel,  Springfield,  Mo. 

JANUARY  24-29 — Canning  Machinery  &  Supplies, 
Annual,  Hotel  Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Canners,  Annual,  Hotel 
Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Food  Brokers,  Annual, 
Hotel  Stevens,  Chicago,  Ill. 

JANUARY  27,  1937  —  National  Pickle  Packers, 
Annual,  Chicago,  Ill. 


We  announce  with  pleasure 
the  appointment  of 

Baker  &  Thames 

JACKSONVILLE,  FLA. 
as  sales  agents  for  the 

State  of  Florida 

handling  all  types  of  cans 
produced  by  this  Company 

CROWN  CAN  CO.  .  PHILA.,  PA. 

Division  of  Crown  Cork  &  Seal  Co.,  Baltimore,  Md. 


MODEIIN 


GANSE 


Herman  Cam  be  ,  Pres’i^. 

4-I9-4ZI  E.Lomdard  St. 


BALTIMORE, MD. 

Phones — Plaza  /S^5-/SPG 
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Plain  *  Inside  Enameled  •  Lithographed 

also 


•  OIL  and  GREASE  CANS  •  SPECIALTIES 


^  Our  new,  modern  plant,  equipped  with  the  latest  and  most  effieient 
machinery  provides  unsurpassed  production  facilities.  Packers  Cans  for 
1937  sold  f.  o.  b.  Philadelphia,  Baltimore  and  other  selected  points* 


WE  OFFER  A 

COMPLETE,  INDEPENDENT  AND  HELPFUL 

SERVICE 

CROWN  CAN  COMPANY  •  PHILADELPHIA.  PA. 

Division  of  CROWN  CORK  SEAL  COMPANY 


•  BEER  CANS 

Plain  and 
Crown  Top 


•  DRY  PACKAGE  CANS 

Plain  and 
Lithographed 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Analyze  the  Actual  Situation  and  Hold  With  Confidence — 
Everything  Points  to  Better  Prices — Commodity  Price 
Index  At  High  Point. 

DON’T  WEAKEN — There  is  an  opinion  spreading 
through  the  market  to  the  effect  that  the  early 
heavy  buying,  which  cleaned  canners’  warehouses 
down  to  a  record  low  for  so  early  after  the  canning 
season’s  end,  has  clogged  the  buyers,  and  they  have 
not  been  able  to  move  the  goods.  Another  view,  much 
along  the  same  line,  at  least  in  possible  effect,  is  that 
the  shipping  strike,  interrupting  the  regular  shipment 
of  goods,  is  causing  them  to  back  up  in  canners’  hands, 
and  when  the  release  comes  the  market  will  be  flooded. 
Neither  contention  is  correct,  in  our  opinion.  The 
slowing  down  of  buying,  after  the  heavy  spurt,  was 
only  natural,  and  when  future  shipments  were  added, 
it  seems  even  more  natural,  both  from  the  quantity  of 
goods  bought,  and  from  the  heavy  investment  of  capital 
used  in  paying  for  them.  But  there  has  been  no  slow¬ 
ing  down  of  consumer  buying.  Just  the  reverse.  All 
business  studies  show  that  consumer  buying,  through 
the  department  stores,  and  in  general  retailing,  aver¬ 
ages  15  per  cent  above  last  year,  and  it  is  known  that 
foods  are  setting  the  pace.  Christmas  buying  will 
greatly  add  to  this,  and  dealers  and  handlers  in  all 
other  lines  of  merchandise  now  recognize  that  their 
stocks  are  too  light  to  meet  this  Christmas  buying. 
Foods  will  not  prove  an  exception  to  this.  There  is  a 
greater  move  to  sell  foods  as  Christmas  gifts  than  ever 
before,  and  all  of  this  will  move  stocks  out  clean,  or 
very  nearly  so.  Even  today  there  is  a  great  deal  of 
“filling-in”  buying ;  there  is  even  report  that  distribu¬ 
tors  have  decided  to  add  to  their  inventories.  If  pres¬ 
ent  tremendous  consumption  continues — and  there  is 
every  reason  why  it  will  not  only  continue,  but  will 
grow,  as  the  heavy  distribution  of  monies  on  bonuses, 
dividends  and  wage  advances  has  not  yet  reached 
the  spenders — present  stocks  will  be  found  woefully 
short,  and  that  very  soon.  The  real  question  is:  how 
to  supply  the  many  months  which  must  be  supplied, 
between  now  and  the  time  of  the  next  packs.  If  con¬ 
sumption  continues  through  those  months — nearly  8 
of  them — as  it  has  in  the  past  four  months,  there  is 
no  way  to  avoid  a  drastic  shortage  of  canned  foods. 

As  for  the  stocks  backing  up  on  the  Coast,  the  can¬ 
ners  welcomed  that  respite,  as  it  enabled  them  to  re¬ 
assort  their  stocks  and  to  lay  some  kind  of  plans  to 
keep  their  customers  going,  on  the  small,  and  badly 
shot-to-pieces  stocks  left  in  their  hands  from  that  early 
buying.  And  on  the  other  hand,  stocks  throughout 
the  entire  country  will  have  worked  out  so  completely. 


by  the  time  new  shipments  can  arrive,  even  if  the 
strike  stopped  right  now,  that  there  will  be  a  scramble 
to  get  a  share  of  the  small,  utterly  inadequate,  stocks 
now  on  hand.  Instead  of  weakening  the  market,  the 
actions  menfioned  have  actually  strengthened  it.  The 
early  days  of  the  New  Year  will  prove  this. 

So  don’t  weaken.  The  goods  you  may  now  own  are 
good  property,  and  will  continue  to  get  better,  the 
market  prices  along  with  them. 

THE  MARKET — Outside  of  holiday  goods  no  one 
ever  expected  the  canned  foods  market  to  be  active 
and  brisk  at  this  time,  and  it  is  not.  But  prices  are 
as  firm  as  ever.  In  fact  the  Commodity  Price  Index, 
this  week,  reached  the  highest  point  since  1930,  at 
152.3,  and  it  is  noted  that  since  the  election  the  Index 
has  gained  10  points,  and  is  daily  advancing.  With 
everything  else  going  up,  why  should  canned  foods, 
known  to  be  in  limited  supply,  even  for  canned  toma¬ 
toes,  be  an  exception?  Lower  prices  on  any  canned 
foods  are  just  Christmas  presents  made  to  the  buyers, 
and  the  sellers  should  attach  a  neat  Christmas  card 
to  every  sale  stating  that  fact.  Later  on,  however, 
you  will  regret  having  given  them  away  as  presents. 
That  goes  for  the  whole  line,  and  especially  for  canned 
tomatoes,  and  for  the  corn  some  stampeded  canners 
are  selling  at  lowered  prices.  Don’t  be  influenced  by 
such  sales ;  the  buyers  are  getting  a  good  laugh  out  of 
them,  as  well  as  a  handsome  profit. 

Nearby  canners  tell  us  that  they  are  kept  fairly  busy 
shipping  goods  on  old  contracts,  and  in  taking  care  of 
some  new  ones.  There  is  a  considerable  amount  of 
buying  every  day,  and  at  full  prices.  The  falling  off, 
or  quieting  down,  is  well  illustrated  by  Charles  G. 
Summers,  Jr.,  Inc.,  Pennsylvania  canners  at  New 
Freedom,  just  over  the  line  from  Maryland,  who  say 
that  their  billings  continue  far  ahead  of  1935— Novem¬ 
ber  25  per  cent;  October  40  per  cent,  and  September 
100  per  cent  over  last  year.  So  the  real  let  down  in 
buying  is  only  comparative.  And  stocks  are  being 
heavily  reduced. 

Kraut  canners  continue  to  call  attention  to  the  fact 
that  the  two-and-one-half-million-case  pack  of  this 
season  cannot  take  care  of  the  normal  four  to  five 
million  case  demand. 

New  prices  on  orange  and  on  grape  fruit  juices  have 
been  named.  You  have  them  in  the  New  York  Market 
report.  The  salmon  canners  report  demand  far  in  ex¬ 
cess  of  last  year,  and  that  the  big  pack  is  cleaning  out 
splendidly.  The  sardine  packs  are  falling  short  of  in¬ 
tentions,  and  there  may  be  a  scramble  there.  Shrimp 
have  moved  into  the  luxury  class. 

Fruits  are  quiet,  but  local  supplies  are  moving  out 
while  waiting  for  the  resumption  of  shipping. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  ''The  Canning  Trade" 

Fair  Filling- In  Buying — Resorting  To  Rail  Shipments — Jobbers 
Intend  To  Increase  Inventories — Firmness  In  Tomatoes  Induces 
Buying — Buying  Corn  At  The  Lowered  Prices — Pea  Buying 
Light — Some  Business  In  Beans — Orange  Juice  Prices — Steadily 
Broadening  Market  On  Baby  Foods. 

New  York,  December  4,  1936. 

The  situation — Aside  from  the  announcement 
of  formal  opening  prices  on  new  pack  Florida 
orange  juice,  trading  in  the  canned  foods  market 
was  again  on  routine  lines  during  the  current  week. 
Considerable  filling-in  business  is  being  done  on  spot, 
and  a  fair  amount  of  buying  is  reported  on  some  of 
the  standard  vegetables.  Many  in  the  local  trade  took 
“time  out”  in  the  current  quiet  market  to  take  in  the 
three-day  convention  of  Associated  Grocery  Manufac¬ 
turers  of  America  at  the  Waldorf-Astoria  on  Monday, 
Tuesday,  and  Wednesday  of  this  week. 

THE  OUTLOOK — The  maritime  strike  figures 
largely  in  the  calculations  of  the  trade,  and  current 
indications  are  that  buyers  will  be  forced  to  resort  to 
all-rail  shipments  on  some  canned  fruits  to  insure 
receipt  of  wanted  goods  here  during  the  next  six  weeks. 
This  is  particularly  true  in  the  case  of  some  No.  10 
fruits,  the  trade  still  being  successful  in  covering  re¬ 
quirements  on  other  sizes  in  the  resale  market  here. 
Jobbers  are  planning  to  increase  inventories  of  canned 
foods,  in  view  of  the  present  good  rate  of  movement 
and  indicated  increase  in  consumption,  and  this  should 
lead  to  some  substantial  buying  even  before  the  annual 
get-together  in  Chicago  next  month. 

TOMATOES — ^With  the  market  for  southern  pack 
showing  a  little  more  stability,  buyers  are  again  evi¬ 
dencing  interest  in  current  offerings.  Packers  are 
offering  prompt  shipment  goods  at  40  cents  for  Is,  65 
cents  for  2s,  $1.00  for  3s,  and  $2.85  and  up  for  10s, 
at  canneries.  Reported  offerings  of  2s  at  64  cents 
failed  to  arouse  any  wild  enthusiasm  among  buyers, 
and  it  looks  like  a  65  cent  market.  California  packers 
quote  the  market  for  standard  tomatoes  at  921^  cents 
for  2Vos  and  $3.00  for  10s,  with  solid  pack  held  at 
$1.35  for  21/2S  and  $4.05  for  10s,  fancy  quality,  choice 
commanding  $1.29  and  $3.75,  respectively.  Difficulty 
in  making  shipments  of  California  tomatoes  to  the 
eastern  seaboard,  however,  has  minimized  interest  in 
coast  offerings.  The  market  in  the  midwest  remains 
steady. 

CORN — Standard  crushed  corn  at  821/^  cents  and 
upwards,  f.  o.  b.  southern  canneries,  is  coming  in  for 
some  attention,  these  prices  being  considerably  under 
those  at  which  western  canners  are  quoting.  Standard 
crushed  10s  at  $4.75,  f.  o.  b.  southern  canneries,  is 
likewise  proving  attractive  to  buyers.  Chains  are  re¬ 
ported  taking  on  larger  supplies  of  standard  corn  at 
current  quotations,  and  will  apparently  continue  to 
feature  this  line. 

PEAS — Buying  interest  is  still  rather  light,  with 
the  trade  disposed  to  work  out  present  holdings  before 


seeking  replacements.  This  tendency  has  become  more 
emphasized  with  indications  of  a  softening  in  the 
market  in  the  midwest,  where  four  sieve  Wisconsin 
standards  are  now  reported  to  be  available  down  to 
90  cents. 

BEANS — Standard  stringless  beans  for  prompt 
shipment  from  southern  canneries  are  reported  moving 
in  moderate  volume  at  80  cents  for  2s,  with  many 
packers  holding  at  5  cents  per  dozen  over  this  level. 
On  No.  10s,  the  market  appears  fairly  well  maintained 
at  an  inside  price  of  $4.00,  with  the  majority  of  packers 
holding  at  $4.25. 

BROKERS  TO  FROLIC — The  annual  dinner-dance 
of  the  New  York  Association  of  Food  Distributors, 
Inc.,  will  be  held  at  the  Hotel  Pennsylvania  here  on 
January  30,  according  to  F.  C.  Wheeler,  executive 
secretary.  An  extensive  program  of  entertainment  is 
being  arranged  by  a  committee  headed  by  E.  Morris. 
E.  S.  Higgins  is  president  of  the  association,  which  in¬ 
cludes  most  of  the  prominent  canned  foods  brokers  in 
its  membership. 

OFFER  ORANGE  JUICE — Formal  opening  prices 
on  new  pack  Florida  orange  juice  were  announced  here 
this  week,  with  quotations  as  follows:  Is,  60  cents; 
300s,  80  cents ;  2s,  $1.05 ;  5s,  $3.10.  On  mixed  orange 
and  grapefruit  juice,  the  market  is  quoted  at  55  cents, 
721/^  cents,  90  cents,  and  $2.70,  respectively;  all  quota¬ 
tions  being  f.  o.  b.  steamer,  Tampa,  Fla.  The  new  pack 
is  expected  to  start  moving  into  distributing  channels 
shortly. 

CALIFORNIA  FRUITS — Postings  from  the  coast 
note  continued  steadiness  in  the  market  for  the  general 
line  of  fruits.  Buyers  here  are  following  the  market 
closely,  and  it  is  probable  that  the  termination  of  the 
maritime  strike  will  mark  an  appreciable  buying  move¬ 
ment.  On  some  No.  10  lines,  all-rail  shipment  is  now 
being  used  in  a  few  instances,  with  indications  that 
this  more  expensive  form  of  transportation  will  be 
utilized  to  an  increasing  extent  if  the  strike  continues 
much  longer. 

BABY  FOODS — Steadily  broadening  markets  for 
canned  strained  baby  foods  is  reported  by  Dan  Gerber, 
of  Gerber  Products  Co.,  Fremont,  Mich.,  who  was  in 
town  this  week  for  the  annual  convention  of  the  Asso¬ 
ciated  Grocery  Manufacturers  of  America. 

SALMON — Trading  in  salmon  for  coast  shipment 
remains  virtually  suspended,  and  the  trade  is  working 
out  current  holdings  before  considering  the  advisability 
of  utilizing  all-rail  shipments  from  Seattle.  Prices  for 
coast  shipment  salmon  remain  unchanged  at  previously 
quoted  levels,  with  the  unsold  stocks  remaining  in 
packers’  hands  dwindling  steadily.  Continuation  and 
amplification  of  the  industry’s  advertising  campaign  is 
expected  to  result  in  a  virtual  cleanup  of  all  carry-over 
holdings  by  the  time  the  1937  packing  season  gets 
under  way.  Any  further  increase  in  export  demand 
for  the  lower  grades  will  speed  up  this  movement  into 
consuming  channels. 

HOLIDAY  LINES — Distributors  report  exception¬ 
ally  active  demand  for  holiday  lines  of  canned  foods, 
including  pumpkin,  mincemeat,  plum  pudding,  and 
kindred  specialties.  This  development,  jobbers  say. 


December  7, 1936 


THE  CANNING  TRADE 


25 


indicates  not  only  a  material  improvement  in  consumer 
purchasing  power,  but  a  definite  trend  toward  the  so- 
called  “luxury”  lines  of  higher  grade  canned  foods. 
This  trend  should  logically  be  reflected  in  increased  de¬ 
mand  for  fancy  grades  of  fruits  and  vegetables,  they 
believe. 


CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 


General  Market  Firm,  Supply  Short,  Particularly  on  Asparagus — 
A  Seller's  Market — Unusual  Interest  in  Corn — ^Tomato  Canners 
Holding  for  Price — Routine  Business  on  Fruit — Fish  Packers 
Working  on  Low  Cost  Contracts — ^The  Winner — Notes 
On  Grade  Labeling. 

Chicago,  Ill.,  December  4, 1936. 


General  market — canned  foods  show  but 
little  change  here.  Prices  on  the  whole  are 
well  maintained  with  some  factors  stoutly 
taking  the  position  that  prospects  of  sharp  advances 
in  the  future  are  growing  with  each  passing  week. 

ASPARAGUS — Our  local  houses  are  having  diffi¬ 
culty  in  securing  quite  a  number  of  items  in  the 
asparagus  line.  All  green  particularly  seems  to  be 
quite  scarce  on  the  Coast.  The  market  is  firm. 

SAUERKRAUT — Reports  reach  Chicago  that  two 
or  three  of  the  larger  kraut  canners  have  started  a 
“war”  which  has  forced  prices  to  a  slightly  lower  level. 
Good  21/2  fancy  kraut  is  now  quoted  at  from  95  cents 
to  $1.00  f.  o.  b.  factories,  Illinois,  Wisconsin  and  Ohio. 

PEAS — The  market  is  going  through  one  of  those 
periods  of  extremely  limited  buying.  Wisconsin 
canners  are,  however,  content  to  wait  until  the  buyer 
comes  to  them  with  the  result  that  there  is  little  or  no 
crowding  of  the  surpluses  on  the  market.  Some  in¬ 
terest  has  been  noted  lately  in  No.  1  tin  peas,  various 
sizes,  and  No.  10  tin  peas,  various  sizes ;  and  a  careful 
check-up  shows  that  these  are  not  plentiful. 

Pea  canners  in  these  parts  seem  certain  that  1937 
packing  costs  will  undoubtedly  be  higher  than  last 
season  and  that  fact  alone  encourages  their  firmness. 

PUMPKIN — With  the  Thanksgiving  demand  now 
over,  some  distributors  figured  there  would  be  a  let¬ 
down,  but  the  contrary  seems  to  prevail.  The  demand 
for  pumpkin  continues  good  and  unsold  stocks  in  can¬ 
ners’  hands  are  all  but  cleaned  up.  The  market  today 
is  strong  at:  No.  2V^  dry  pack  pumpkin,  80  cents,  fac¬ 
tory  ;  No.  2  dry  pack  pumpkin,  60  cents  factory ;  No.  10 
dry  pack  pumpkin,  $2.75,  factory. 

CORN — Unusual  interest  for  this  season  of  the  year 
has  developed  the  past  week.  No.  2  standard  corn  that 
was  quoted  at  90  cents  to  921/^  cents,  factory,  has  met 
with  ready  reception.  Such  sales  applied  principally 
to  small  parcels,  just  two  or  three  cars  left  and  the 
canners  cleaned  them  up  to  save  heating  the  ware¬ 
houses,  etc. 

An  unsatisfied  demand  continues  for  everything  in 
Country  Gentleman  corn  including  standard,  extra 
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standard,  and  fancy.  This  variety  seems  to  have  “dis¬ 
appeared”  entirely. 

TOMATOES — Tomato  canners  maintain  there  is  a 
firm  foundation  below  the  market  and  for  that  reason 
are  not  anxious  to  confirm  except  at  their  ideas  of 
prices.  All  lots  of  No.  2  standards  in  Illinois,  Indiana 
and  Ohio  that  were  available  at  70  cents  factory  up  to 
a  week  ago  have  apparently  been  cleaned  up  with  to¬ 
day’s  ruling  quotations,  72i/^  cents  to  75  cents  factory. 

No.  2l^  tins  are  firmly  held  at  $1.00  and  No.  10 
standards  at  $3.25  factory. 

One  disturbing  feature  of  our  local  market  was  the 
selling  by  one  large  national  chain,  four  cans  No.  2 
standard  tomatoes  for  25  cents.  It  must  have  been  a 
loss  leader  for  that  chain  and  just  a  means  of  drawing 
people  into  their  stores. 

CALIFORNIA  FRUITS — Only  routine  business  is 
noted  on  peaches,  apricots,  pineapple,  plums,  etc.  The 
volume  seems  to  be  limited  to  making  up  of  pool  cars 
and  getting  belated  orders  on. 

THE  FISH  LINE — Shrimp  continues  to  be  firmly 
held.  Not  much  buying  going  on  locally  as  several 
houses  are  still  working  on  lower  costs  covering  con¬ 
tracts  purchased  earlier.  Salmon  continues  firm  with 
a  good  consumer  movement.  Tuna  is  working  up  to¬ 
ward  the  higher  levels  and  a  steady  volume  passing. 

THE  WINNER — In  a  recent  issue,  mention  was 
made  of  Arthur  Hamilton,  who  was  elected  State 
Representative  in  Ohio.  That  brought  to  mind  that 
somewhere  in  the  old  scrap  book  was  a  bit  of  verse  and 
so  your  correspondent  dug  it  up.  Here  it  is.  Arthur 
will  undoubtedly  get  a  good  kick  out  of  it : 

“I’ve  got  a  letter.  Parson,  from  my  son  away  out  West, 
An’  my  ol’  heart  is  heavy  as  an  anvil  in  my  breast .  .  . 
His  letters  came  so  seldom  that  I  somehow  sort  o’ 
knowed 

That  Billy  was  a-trampin’  on  a  mighty  rocky  road. 
But  never  once  imagined  he  would  bow  my  head  in 
shame. 

An’  in  the  dust’d  waller  his  ol’  daddy’s  honoured  name. 
He  writes  from  out  in  Hilltown,  an’  the  story’s  mighty 
short ; 

I  just  can’t  tell  his  mother;  it’ll  break  her  poor  ol’ 
heart ; 

An’  so,  I  reckon.  Parson,  you  might  break  the  news 
to  her — 

Bill’s  in  the  legislature,  but  he  doesn’t  say  what  fur !” 

THE  OLD  TIMER — (Continued  from  last  week)  — 
“Say,  have  you  read  that  book,  American  Chamber  of 
Horrors?  If  you  haven’t,  you  should  do  so.  I  just 
can’t  get  it  off  my  chest.  There  is  a  mighty  lot  in  it 
that  should  be  read  by  the  rank  and  file  of  the  canning 
industry,  the  distributor  as  well  as  the  producer.  Here 
is  something  else  I  want  to  read  you : 

“The  small  canner  is  well  aware  that  he  would  benefit 
as  much  as  consumers  from  a  mandatory  system  of 
grade  labeling.  But  it  does  him  no  good  to  try  it  by 
himself  unless  he  packs  a  consistent  A,  for  he  suffers 
from  the  competition  of  low-grade  but  nationally  touted 
brands.  The  housewife  who  has  been  persuaded  she 
was  getting  the  best  when  it  was  only  an  expensively 
advertised  C,  and  decides  the  best  in  canned  foods  is 


not  good  enough,  does  not  turn  to  a  B  frankly  labeled 
as  such,  nor  an  honest  C,  but  to  fresh  fruits  and  vege¬ 
tables.  Moreover,  the  jobber,  anxious  to  push  his  own 
brands  and  unwilling  for  his  customers  to  get  in  the 
habit  of  buying  by  grades,  frequently  refuses  to  handle 
graded  merchandise.  Were  grade  labeling  to  be  im¬ 
posed  on  all  alike,  it  would  rescue  the  small  canner 
from  the  domination  of  the  jobber !”  (To  be  continued.) 

* 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  *‘The  Canning  Trade” 

Shrimp  Pack  Lighter  Than  Apparent — Canneries  On  Skip  Stop 
Plan — Better  Outlook  For  Oysters — Canning  Will  Not  Begin 
Until  After  January  1st — Bean  Pack  Over  And  Was  Light. 

Mobile,  Ala.,  December  3,  1936. 

SHRIMP — The  shrimp  pack  of  this  section  is  lighter 
than  appears  on  the  surface,  and  no  one  knows 
better  than  the  fishermen  who  have  toiled  early 
and  late,  trawling  the  bays  and  Gulf  in  search  of  them, 
and  the  packers  that  have  waited  patiently  and 
anxiously  for  the  boats  to  come  in  with  the  crustaceans, 
but  the  fishermen  found  them  awful  scattered  and  the 
factories  operated  in  a  “skip  and  stop”  manner.  Some 
days  the  factories  would  operate  a  whole  day,  other 
days  only  half  day,  then  again  only  a  few  hours  and 
many  days  they  did  not  operate  at  all,  so  all  in  all,  it 
has  been  a  lean  season  for  the  shrimp  industry  of  this 
section. 

Brokers,  jobbers  and  the  trade  in  general  have  felt 
the  shortage  by  the  advance  in  the  price  to  them,  but 
they  can  not  fully  realize  what  the  packers  of  this  sec¬ 
tion  have  been  up  against  in  producing  any  shrimp  this 
year. 

No  canner  wants  shrimp  put  in  the  luxury  class  by 
an  unnecessary  boost  in  the  price,  but  the  old  rule  of 
“supply  and  demand”  governs  the  price  has  been  the 
cause  in  this  case  and  the  advance  was  inevitable  in 
order  to  cope  with  the  increased  cost  of  production. 

The  fishermen  were  going  in  the  hole  very  deep  and 
it  was  either  give  them  a  substantial  advance  in  the 
price  or  they  would  have  to  knock  off  altogether. 

The  price  of  canned  shrimp  is  $1.35  to  $1.40  per 
dozen  for  No.  1  small ;  $1.40  to  $1.45  for  medium,  and 
$1.50  to  $1.55  for  large,  f.  o.  b.  cannery. 

OYSTERS — We  are  having  some  rain  this  week, 
which  will  tend  to  freshen  the  water  in  the  bay  and 
that  is  very  much  needed  to  fatten  the  oysters  in  this 
section.  However,  the  canning  of  oysters  will  not  start 
until  January  1,  because  oysters  have  to  be  at  their 
best  condition  before  they  are  canned.  In  other  words, 
the  fatter  and  more  plump  an  oyster  is,  the  less  it 
shrinks  in  cooking,  hence  the  yield  is  greater  in  weight, 
as  poor  oysters  shrivel  up  to  almost  nothing. 

The  price  of  canned  oysters  is  $1.05  per  dozen  for 
four  ounce;  $1.10  for  five  ounce,  and  $2  for  ten  ounce, 
f.  o.  b.  factory. 
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STRINGLESS  BEANS — The  Fall  bean  pack  is  over 
and  following  the  general  rule  of  all  Fall  bean  packs, 
it  was  light  at  its  best. 

The  most  important  vegetable  pack  of  this  section 
is  the  Spring  bean  pack,  which  some  years  is  quite 
substantial  and  it  is  always  from  ten  to  twenty  times 
larger  than  the  Fall  pack. 

Due  to  the  drought,  it  looked  for  a  time  that  we 
were  not  going  to  have  any  bean  crop  this  Fall,  but 
the  occasional  showers  and  other  element  happenings, 
the  plants  pulled  through  all  right  and  yielded  a  suffi¬ 
cient  crop  to  make  it  worthwhile  for  the  canners  to 
pack  them. 

The  price  of  cut  stringless  beans  is  90  cents  per 
dozen  for  No.  2  and  $4.25  per  dozen  for  No.  10,  f.  o.  b. 
factory. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Effects  Of  Strike  Being  Felt — ^Vessels  Leaving  To  Relieve  Food 
Shortage — Ordering  Goods  By  Rail — Spinach  Orders  Waiting — 
Pushing  Croccoli — Results  Of  Vegetable  Cutting  Bee. 

San  Francisco,  Calif.,  December  3,  1936. 

STRIKE — The  strike  of  maritime  workers,  now  in 
its  fifth  week,  is  commencing  to  be  felt  very 
keenly  and  business  in  many  lines  is  dropping  off 
alarmingly.  The  distressing  part  of  it  all  is  that  many 
of  those  who  are  affected  the  most  are  in  no  way  con¬ 
nected  with  the  shipping  industry  but  suddenly  find 
how  dependent  they  are  upon  it.  It  is  estimated  that 
losses  to  Pacific  Coast  business  as  a  result  of  the  strike 
amount  to  not  less  than  $7,000,000  a  day,  with  $3,000,- 
000  of  this  to  the  port  of  San  Francisco  alone.  The 
strike  is  costing  cannery  workers  in  the  neighborhood 
of  $5,000  a  day  in  loss  of  wages,  with  shipping  at  a 
standstill,  outside  of  the  small  lots  going  forward  by 
rail.  Many  food  plants  on  the  coast  are  closed  through 
inability  to  get  stocks  normally  moved  by  water  routes. 
In  the  meantime,  conferences  continue  to  be  held  be¬ 
tween  the  disputants,  with  Federal,  State  and  local 
officials  lending  all  assistance  possible,  but  efforts 
seem  unavailing.  Business  organizations  continue 
making  frantic  appeals  to  Washington,  urging  Presi¬ 
dent  Roosevelt  to  intervene  and  settle  the  controversy. 
It  may  seem  strange,  but  the  loudest  crys  for  assistance 
is  from  those  who  for  three  years  protested  most  vigor¬ 
ously  against  any  interefernce  from  Washington  with 
business. 

PEACHES — The  shripping  strike  is  viewed  with 
genuine  apprehension  by  California  peach  interests 
which  made  such  a  fine  showing  early  in  the  season. 
For  the  first  time,  arrangements  have  been  made  for  a 
co-operative  advertising  campaign,  with  the  initial 
copy  to  make  an  appearance  this  week.  Its  appearance 
is  expected  to  stimulate  business  materially,  with  added 
orders  to  come  from  the  trade  during  December.  With 


shipping  by  the  water  route  at  a  standstill,  goods  can 
be  transported  only  by  rail  at  a  substantially  higher 
cost. 

RELIEF — To  meet  the  serious  situation  that  has 
arisen  with  respect  to  food  supplies  for  Alaska,  the 
Government  has  pressed  into  service  a  small  Federal 
boat  to  leave  Seattle  at  once  with  sorely  needed  food 
and  medical  stores,  and  has  leased  the  steamer  Arctic 
at  San  Francisco  from  the  Alaska  Packers  Association 
for  a  similar  purpose.  This  vessel  has  left  for  northern 
waters  with  a  union  crew  paid  the  prevailing  wage 
scale,  with  retroactive  provisions  if  the  strike  is  settled 
with  an  agreement  for  more  pay.  A  cargo  of  salmon 
was  hurredly  unloaded  from  this  vessel  to  make  her 
ready  for  service.  Officials  are  now  arranging  to  send 
a  vessel  to  Hawaii  with  needed  supplies,  including  500 
tons  of  canned  milk  to  last  through  December. 

MARKET — Very  little  business  is  being  done  on 
Pacific  Coast  canned  products,  outside  of  keeping  the 
local  markets  supplied.  Some  small  orders  are  being 
received  from  outside  territories  and  quite  a  percent¬ 
age  of  these  are  for  immediate  rail  shipment.  In  many 
cases  they  duplicate  orders  already  on  hand  for  goods 
for  water  shipment,  instructions  being  to  fill  the  last 
order  at  once  and  the  earlier  order  whenever  possible. 
Buyers  seem  to  feel  that  prices  are  much  more  likely 
to  advance  than  to  weaken. 

SPINACH — So  far,  the  trade  does  not  seem  to  be 
paying  a  great  deal  of  attention  to  winter  pack  spinach. 
Buyers  would  like  the  goods,  if  they  could  be  sold  at  a 
lower  price  than  the  more  desirable  spring  pack,  but 
if  they  have  to  pay  high  rail  transportation  costs  they 
are  not  interested.  Canners  hoped  for  a  quick  sell  out 
of  the  limited  pack,  but  this  does  not  seem  to  be  in 
sight. 

BEANS — Standard  cut  green  stringless  beans  in  the 
No.  2  size  are  still  being  quoted  here  at  80  cents,  but  it 
seems  that  No.  10  are  no  longer  available  at  $3.50,  as 
during  the  packing  season.  The  minimum  is  now 
pegged  at  $4.00. 

BROCCOLI — A  cleverly-planned  selling  campaign 
on  canned  broccoli  has  been  launched  and  quite  a 
volume  of  future  business  has  been  booked.  Eugene 
M.  O’Neill,  of  San  Francisco,  general  sales  agent  for 
the  San  Jose  Canning  Company,  whose  “Patricia” 


Seed  Corn  For  Particular  Canners 


Your  best  assurance  of  a  pa3rinK  crop  is  in  the  planting  of 
O  &  M  Seeds  of  Satisfaction. 

Descriptive  catalog  covering  all  your  requirements  including 
Burcross  and  Golden  Cross  Hybrid  Sweet  Com  sent  on  request. 

The  O  &  M  SEED  COMPANY,  Growers 
Saed  Corn  Spaeialiats 
GREEN  SPRINGS,  OHIO 
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brand,  brought  out  opening  prices  of  $1.75  a  dozen  tall 
quart  key-open  cans  recently  and  placed  the  merits  of 
this  prime  product  before  more  than  four  thousand 
distributors.  Last  year’s  pack,  which  was  expected  to 
serve  requirements  for  a  full  year,  was  sold  out  by 
June,  and  this  year’s  output  will  be  larger.  Packing 
will  get  under  way  about  the  middle  of  the  month.  This 
vegetable  is  shipped  in  large  quantities  in  the  fresh 
state  and  the  Santa  Clara  Valley  Fruit  &  Produce  Co., 
owned  by  the  same  interests  which  operate  the  canning 
concern,  are  banding  every  bunch  sent  out  with  a 
“Patricia”  band  directing  attention  to  the  fact  that 
broccoli  is  now  available  in  cans  the  year  around.  There 
are  about  40,000  bunches  to  the  car  and  from  150  to 
200  cars  will  be  shipped  this  season,  giving  the  canned 
product  a  lot  of  fine  publicity.  More  cooperation  be¬ 
tween  shippers  of  fresh  products  of  soil  and  sea  and 
canners  of  the  same  products  might  easily  redound  to 
the  benefit  of  all  concerned. 

SALMON — Sales  of  canned  salmon  are  well  above 
those  usually  expected  at  this  season  and  unsold  stocks 
are  much  lighter  than  a  year  ago,  despite  the  large 
pack.  The  demand  has  probably  been  aided  by  the 
small  pack  of  mackerel  and  other  low  priced  fish  in 
California.  Unsold  stocks  in  first  hands  on  November 
1st  were  2,463,132  cases,  against  2,793,555  cases  on 
October  1st,  and  3,483,056  cases  on  November  1st,  1935. 

CRAB — Importers  of  Japanese  canned  crab  have 
been  advised  that  the  pack  is  running  about  20  per 
cent  less  than  that  of  a  year  ago.  Up  to  the  end  of 
August  a  total  of  313,500  cases  had  been  put  up.  Owing 
to  stricter  inspection,  the  quality  is  better  than  in 
former  years.  About  186,000  cases  of  the  pack  covered 
by  the  reports  had  been  put  up  by  floating  canneries. 

VEGETABLE  CUTTING  BEE— The  Ninth  Annual 
vegetable  sample  cutting  of  the  Canners  League  of 
California  was  held  Tuesday,  December  1st,  in  the 
sample  room  of  the  California  Packing  Corporation, 
with  a  very  large  attendance.  Attention  was  confined 
to  tomatoes,  tomato  juice,  asparagus  and  spinach.  In 
general,  the  packs  reflected  the  trend  toward  improve¬ 
ments  in  standardization  and  in  packing  methods  under 
way  for  years. 

Tomato  juice  cut  out  better  than  ever  before,  being 
much  superior  to  the  product  of  a  few  years  ago.  Solid 
pack  and  standard  tomatoes  lacked  the  usual  uniform¬ 
ity,  reflecting  a  peculiar  growing  season.  Solid  pack, 
in  general,  did  not  seem  to  rate  as  high  as  usual. 
Standards  were  excellent,  with  some  of  them  actually 
scoring  higher  than  solid  pack.  Asparagus  reached  a 
high  score  for  quality,  reflecting  careful  grading. 
Rather  more  peeled  was  shown  than  usual.  Spinach 
also  appeared  to  advantage,  but  this  is  one  vegetable 
that  is  difficult  to  judge  as  it  comes  from  the  can. 


BEiaiMrHAPWM 

CANNING  W  machinery 

Single  Unit  orJt  Complete  Canning  Plant 


BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 


TOO  LATE  TO  CLASSIFY 


FOR  SALE — Modern  Florida  Canning  Factory,  now 
doing  $10,000  weekly;  equipped;  three  lines.  Grape¬ 
fruit  Juice,  Beans  and  Tomatoes,  in  sizes  8  ounce  to  No. 
10.  Bargain.  Own  land,  buildings  and  equipment. 
Do  not  answer  unless  interested  in  A-1  plant.  Have 
$100,000  worth  of  business  booked.  Reason  for  selling, 
health.  Address  Box  A-2163  c/o  The  Canning  Trade. 


WANTED — Production  Manager  capable  of  contracting  for 
vegetables  and  fruits  with  growers  and  of  taking  full  charge 
of  operating  plants.  Must  be  capable  and  willing  to  work  hard. 
Good  wages  and  bonus  to  right  party.  Address  Box  B-2164 
c/o  The  Canning  Trade. 


Not  Just 

Seeds  for  Canners— 

SEEDS  for  CANNERS’ 

PROFITS 

fFrite  for  prices  on  Canners  Seeds 

D.  LANDRETH  SEED  COMPANY 

'^America's  Oldest  Seed  House” 

BRISTOL,  PA. 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  - T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 
Low  High 

ASPARAGUS 

White  Colossal,  No.  2^.........«.  . 

Large,  No.  2^ . . . .  . 

Medium,  No.  2% . .  . 

Green  Mam.,  No.  2  ro.  cans . . 

Medium,  No.  1  tall . .  ....... 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq....  ......  ....... 

Small,  No.  1  sq .  . . . 

Green  Mam.,  No.  1  sq . .  ....... 

Small,  No.  1  sq . 

BAKED  BEANS 

16  oz.  . 47%  .60 

No.  2%  . . . . .90  1.35 

No.  10  . . . . .  3.26  4.26 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2.^.^  . 

No.  10 _ _ _ _ _ 

Ex.  Std.  Cut  Green.  No.  2»...... 

Na  10 . . . 

Std.  Cut  Green,  No.  2........«~... 

No.  10 . . 

Fancy  Whole  Green,  No.  2 . 

No.  10 . . 

Ex.  Std.  Whole  Green,  No.  2... 

No.  10 . 

Std.  Whole  Green,  No.  2 . . 

No.  10 . . . . 

Fancy  Cut  Wax,  No.  2 . 

No.  10 . 

Ex.  Std.  Cut  Wax,  No,  2..... — 

No.  10 . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10 . . 

Fancy  Whole  Wax,  No.  2......... 

No.  10 . — 

Ex.  Std.  Whole  Wax,  No.  2.... 

No.  10 . . 

Std.  Whole  Wax.  No.  2 - 


Central 
Low  High 


.66  .60 
1.00  1.06 
3.25  3.60 


.92%  1.00 
4.60  5.00 


.80 

4.00 


.90 

4.26 


.90 

6.50 


1.00 

5.50 

1.76 


5.75 
1.16 
6.60 

.90 

4.75 
1.60 
6.50 
1.35 


7.60 

1.26 

6.00 

1.00 

6.00 


7.50 


Std.  Diced,  No.  2 . 

No.  10  . . . 

PEAS  AND  CARROTS 

Std.  No.  2...._ . 

Fancy  No.  2„ . . 

CORN— Wbolegrain 
Yellow,  Fancy  No.  2, 

No.  10  . . . 

Ex.  Std.  No.  2 . 

No.  10  _ _ 

Std.  No.  2 _ 

No.  10  _ 


.76 

3.76 


.75 

3.75 


.86  .86 

.92%  1.00 


1.20  1.40 

.  7.00 

1.12%  1.20 


1.35 

i.26 


1.00 


West 

Coast 

Low 

High 

2.76 

2.86 

2.80 

2.90 

2.76 

2.86 

2.40 

2.60 

1.86 

1.86 

2.36 

2.46 

2.60 

2.70 

2.86 

2.46 

2.40 

2.60 

2.10 

2.20 

.80 


.86 

4.25 


.90 

.90 

.80 

.86 

.86 

No.  10  . . 

4.60 

4.60 

3.50 

3.75 

4.26 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

1.60 

1.36 

1.62% 

No.  10  . 

.96 

i.l6 

No.  10  . 

.76 

.85 

.70 

.70 

BEETS 

Whole,  No.  2 . 

No.  2%  . . . . . 

1.00 

1.20 

1.00 

1.26 

1.26 

1.50 

1.40 

1.85 

.86 

.86 

No.  2%  . . 

1.16 

4.26 

1.16 

4.26 

3.26 

Ex.  Std.  Cut,  No.  2...................... 

Na  9.^  .  . 

.76 

.86 

.80 

.90 

No.  l6' . 

4.00 

.90 

4.00 

.90 

3.26 

.60 

3.60 

.80 

Nn  914  '  . .  . 

1.16 

1.16 

1.10 

No.  lo' .  . 

4.60 

4.60 

3.16 

Ex.  Std.  Sliced,  No.  2 . 

No.  10  . 

...... 

.76 

3.50 

.80 

3.76 

.90 

3.40 

CARROTS 

No.  10  . — 

4.60 

4.60 

— 

— 

CANNED  VEGETABLES— Continued 

Wholegrain — Continued 

Eastern 

Central 

Low 

High 

Low 

High 

Low 

High 

White,  Fancy  No.  2 . 

1.10 

1.15 

1.20 

No.  10  _ _ _ _  „ 

7.50 

Ex.  Std.  No.  2 _ 

.95 

1.10 

No.  10  . . . 

6.65 

Std.  No.  2 _ _ 

.87  V,  1.00 

No.  10 _ _ _ _ 

CORN — Creanutyle’ 

1.16 

1.20 

1.26 

No.  10  _  _ _ _ 

Ex.  Std.  No.  2 _ 

i.io 

1.10 

Lie 

No.  10  _  ..  _ 

Std.  No.  2 . 

i.od 

1.00 

1.05 

No.  10  _ 

White,  Fancy  No.  2 

No.  10  . .  .. 

6.50 
1.00 

5.50 
.90 

Ex.  Std.  No.  2 . . 

.95 

1.10 

1.15 

No.  10  . . . . 

5.25 

5.50 

Std.  No.  2 _ _  _ 

.82%  1.00 

1.00 

No.  10  . . .  .. 

5.00 

6.00 

HOMINY 

Std.  SpUt,  No.  1,  TaU _ 

No.  2%  . 

No.  10  . 

.90 

.90 

.76 

2.26 

.80 

2.60 

MIXED  VEGETABLES 

Fey.,  No.  2._ .  . . . 

.80 

4.26 

.70 

.86 

4.26 

.76 

4.00 

No.  10  _ _ 

...... 

SS.SMS 

Std.,  No.  2 _  _ 

No.  10  _ _ 

3.76 

OKRA  AND  TOMATOES 

Std.,  No.  2 . 

.90 

.96 

No.  10  . 

PEAS 

No.  2  Petit  Pois  _ 

1.70 

1.60 

1.40 

1.76 

1.65 

1.60 

1.60 

1.45 

1.40 

1.30 

1.25 
1.30 

1.26 

1.40 

No.  2  Fancy  Sweets,  38 . 

1.35 

1.25 

1.25 

1.15 

1.30 

1.25 

1.45 

1.36 

1.40 

1.40 

1.20 

1.16 

No.  2  Ex.  Std.  Sweets*  Ss....^.... 

1.10 

1.10 

1.35 

1.25 

No.  2  Ex.  Std.  Sweets,  6b . 

1.10 

1.16 

1.16 

1.26 

No.  2  Std.  Sweets,  8s . 

— 

1.10 

6.26 

1.00 

6.00 

1.26 

6.60 

1.10 

6.26 

1.16 

6.26 

1.00 

6.00 

1.20 

6.25 

No.  10  Std.  Sweets,  4s . 

6.26 

1.20 

.95 

6.00 

.70 

1.66 

1.50 

1.10 

6.26 

.80 

1.86 

1.75 

1.10 

4.60 

No.  2  Fey.  Alaskas,  2s . . . 

L36 

1.25 

1.45 

1.35 

1.26 

1.46 

1.40 

1.50 

No.  2  Ex.  Std.  Alaskas,  l8._.... 

1.76 

1.90 

No.  2  Ex.  Std.  Alaskas,  2s........ 

1.20 

1.30 

1.26 

1.40 

1.20 

1.26 

No.  2  Ex.  Std.  Alaskas,  38........ 

1.00 

1.00 

1.10 

1.20 

1.16 

1.25 

No.  2  Ex.  Std.  Alaskas,  48 . 

.96 

.96 

1.00 

1.10 

1.06 

1.10 

No.  2  Ex.  Std.  Alaskas,  6s . 

1.00 

1.06 

.95 

1.00 

.97%  1.05 

1.05 

6.26 

1.10 

6.50 

1.05 

5.60 

6.00 

6.60 

.90 

.90 

.96 

1.10 

1.00 

No.  10  Fey.  Alaskas,  4s........„_.. 

6.00 

6.00 

No.  10  Ehc.  Std.  Alaskas,  4s.«... 

6.00 

— 

6.26 

6.26 

6.00 

6.50 

.90 

1.00 

1.00 

1.06 

No.  10  Std.  Alaskas,  6s . 

4.50 

4.76 

.92%  .92% 

.90 

1.00 

.96 

1.00 

.60 

.65 

.60 

.55 

.67% 

10«  ! . 

2.60 

2.76 

3.20 

3.40 

.76 

.76 

-•  ii-i 

in« 

8.76 

3.76 

PUMPKIN 

Std.,  Nn  2 . 

.76 

.60 

.70 

Std  '  Nn  2^ 

.80 

.85 

.76 

.80 

Nn  2  . 

.96 

No.  10  . 

8.76 

2.76 

3.00 

3.76 

4.06 

SAUER  KRAUT 

Std  ,  Nn.  2 . .  . 

.80 

.86 

TJo  2%  . . 

i.io 

1.16 

.96 

1.10 

Nn  . 

Nn.  10  . . 

3.25 

3.25 

3.60 

SPINACH 

.80 

.95 

.96 

1.02% 

Nn  2^  .  . 

1.10 

1.26 

1.16 

1.25 

Nn  lri“ . . . 

3.60 

4.00 

3.75 

4.05 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 
Triple,  No.  2„ . . 
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CANNED  FRUITS— CoBttBMd 


Eutern 


SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack 

No.  2% _ 

No.  8  ™  _ 

Low 

.70 
.  .90 

High 

.96 

No.  10  ..  . . . 

.3.00 

No.  2%  .  i.™' 

-  1.00 

No.  8  .". _ 

No.  10  . 

.  3.25 

TOMATOES 
Fanoy,  Na 

No.  2% - 

No.  S _ 

No.  10 _ 

Ex.  Std.,  No.  1 . . . 

No.  2  . . . 

No.  2%  _ 

No.  S  _ 

No.  10  . . . 

Std..  No.  1 . . . 

No.  2  . . 

No.  2%  _ 

No.  3  _ _ 

No.  10  . . . 

TOMATO  PUREE 
Std.,  No.  1.  Who.  Stock...... 

No.  10  .  3.26 

Std.,  No.  1,  Trim . 

No.  10  .  8.00 


TOBIATO  JUICE 

No.  1  . 

No.  2  _ 

No.  10 . . 

TURNIP  GREENS 

No.  2  . . 

No.  2%  . . . 

No.  10  . 


Central 
Low  High 


1.00 

1.20 

.  « 

1.26 

1.35 

....... 

4.00 

4.26 

.47% 

.60 

.75 

.85 

.75 

.80 

1.06 

1.15 

1.05 

1.16 

1.10 

1.15 

3.00 

3.50 

3.75 

.40 

.45 

.45 

.60 

.66 

.76 

.72% 

.76 

.90 

.96 

.97%  1.00 

1.00 

1.05 

2.86 

3.26 

3.25 

3.50 

.42% 

.46 

.47^ 

3.26 

_ 

8.26 

4.00 

.40 

_ 

8.00 

8.00 

....... 

.40 

.40 

.45 

.50 

.70 

.70 

.75 

3.00 

3.00 

3.00 

3.60 

.80 

1.16 

. 

. 

4.00 

....... 

Went  Coaat 
Low  High 


Solid  pack 

.82^^  .95 
.95  1.00 

1.30  1.45 


4.05  4.50 

With  puree 
.62%  .65 

.70  .72% 

.87%  .90 


Ehutem 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% _ 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  8  _ 

No.  10,  water............__„. 

No.  2,  Preaerved....^.........., 

No.  2,  Symp......„..............„ 

BLUEBERRIES 

No.  2 . . . . . 

No.  10  . . . 


1.76  1.86 

7.00  7.00 


0.00  9.60 


2.76  3.00 


3.60  3.60 

Sibo  8.26 


.60  .62% 
.77%  .80 

3.00  3.25 


CHERRIES 

Std.,  Red,  Water,  No.  2^.. 
Std.,  White,  Syrup,  No.  2.. 
Ehc.  Std.,  Preserved,  No.  2.. 
Red  Sour  Pitted,  No.  2......... 

Red  Sour  Pitted,  No.  10 . 

R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 


1.30 

6.60 


1.36 

7.26 


7.26  7.60 


GOOSEBERRIES 

Std.,  No.  2_ . . 

No.  10  . 


RASPBERRIES 
Black,  Water,  No.  2.. 

No.  10  . 

Red,  Water,  No.  2...... 

No.  10  . 

Black,  Syrup,  No.  2... 
Red,  Syrup,  No.  2 . 


Canned  Fruits 


STRAWBERRIES 
Ehc.  Pres.,  No.  1........ 

No.  2  _ 

Pres.,  No.  1 _ ...... 

No.  2  _ 

Std.,  Wa^,  No.  10. 


7.60  8.00 


APPLES 
No.  10,  water.. 


Canned  Fish 


No.  10,  standard  heavy  pack.... 
No.  10  fancy  heavy  pack . 

8.26 

3.16 

8.26 

8.60 

4.00 

HERRING  ROE 

■  1911 

APPLE  SAUCE 

10  OE.  . .  . . 

....  .  1  Rn 

.90 

4.86 

1.00 

6.00 

.96  1.00 

No.  2,  17  OE . . 

.  1.76 

i!76 

Ttfn  10  ,  ,  . 

No.  2,  19  OE. . 

.  2.00 

2.00 

No.  2.  Std _ 

No.  10  . 

4.60  4.76 

...... 

LOBSTER 

Flats.  1  lb . ,  , 

.  R  KO 

R.RO 

APRICOTS 

%  lb.  _ _ 

.  .3  9K 

8  9.R 

. . 

1.80 

1.86 

1.80 

1.60 

%  lb . . . 

1.96 

1.96 

* 

1.70 

1.46 

No,  2%;  std . . 

GRAPEFRUIT 

— 

— 

. 

OYSTERS 

Std.,  4  oE . . 

-9K 

6  oz .  . . 

. .  i.nK 

^oz.^ - - - - 

iiob 

3.10 

. . . 

i"bb 

3.10 

.60 

8  OE.  . . 

.  1.90 

2.00 

No.  6  . 

. 

1.10 

8.60 

Selects,  6  oz . 

2.15 

..  2.20 

GRAPEFRUIT  JUICE 

8  o* . .  .62%  _ 

No.  1  . . . .  .62%  _ _ 

No.  800  . . .  go  .80 

No.  2  . . . 76  _ 

No.  6  . .  2.60  2.75 

PEARS 

Keifer,  Std.,  No.  2,  in  syrup....  i.oo  i.OO 

No.  2%  . . .  l‘.35  i;35 

No.  10  . . . .  . 

Bartlett,  Fancy,  No.  2%........„ . . 

Choice,  No.  2%.........._....„....„ . 

Std.,  No.  2%_ . . .  .V....'.' 

No.  10,  Water.........__...».....  . 

No.  10,  Symp........___........  . . 

No.  10  Pie.  S.  P . 


PEACHES 

Fey..  Y.  C.,  No.  2% _ _ 

Choice,  No.  2% . . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  TalU 

Seconds,  Yel.,  No.  8 . . 

Pies,  unpeeled.  No.  8..„ . . 

Peeled,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2.. 

No.  2%  . . 

Std.,  No.  2 _ _ _ _ 

No.  2%  . 

Sliced,  Standard.  No.  lO...^.,..^.. 

Shr^ded.  Syrup,  No.  10....__. 
Crushed,  Ex.  Std.,  No.  10 . 


. 76 

2.60  8.00 

1.90  ’2.06 

1.65  1.80 

1.60  1.66 

.  4.00 

6.00  6.26 

3.75  4.25 


1.66  1.66 

1.66  1.65 

1.45  . 

1.10  1.16 

I!!!!  A76 

1.60  . 

1.80  . 

1.40  _ 

1.70  _ 

6.86  6.10 

eVob  ’e.bb 


SALMON 

Red  Alaskas,  Tall,  No. 

Flat,  No.  %.... . . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . . 

No.  %  . . 

Pink.  Tall.  No,  1 . 

Flat,  No.  % . . 

Sockeye  Flat,  No.  1 . . 

No.  %  . . . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 

No.  1,  Small„.. . . 

No.  1,  Medium . . 

No.  1,  Large . . 


SARDINES  (Domestic),  Per  Case 

%  Oil,  Key -  3.6O 

%  Oil,  Keyless _ _ _ 3,16 

%  Oil,  Tomato,  Carton . . . . 

%  Oil,  Carton .  3.90 

%  Mustard,  Keyless .  2.75 

Calif.  Oval  No.  1,  24’b... . .  ....... 

Calif.  Oval  No.  1,  48’s....» . . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s...... . . 

Fey.,  Yel.,  Is,  48's . . 

%s  . . 

V48  . . 

Light  Meat,  Is.... . . 

%8 

%s 


3.60 

3.16 


1.36 

1.40 

1.60 


1.40 

1.45 

1.65 


3.90 

2.85 


West  Coast 
Low  High 


2.46  2.66 

8.60  8.76 


5.00  6.00 

2.80  2.40 

2.26  2.35 

2.00  . 


6.00  6.00 


1.46 

6.60 

1.60 

6.00 


2.16 


2.10  2.16 
1.60  1.65 

.  1.76 

1.90  1.90 

1.16  1.16 
1.00  1.06 
.76  .76 

2.66  2.66 
1.60  1.60 
.92%  .96 
1.70  . 


-  1.40 

2.86  8.10 


_ _  6.02% 

10.60  12.00 
6.60  6.86 

3.86  4.26 

.  9.00 

.  6.00 

.  8.60 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 


FOR  SALE — ^Wonder  Cooker,  Tomato  Filler,  Pea 
Filler,  Chain  Conveyors,  Retorts,  Pea  Cleaners,  Pea 
Graders,  Steam  Crane,  Open  Kettles,  Corn  Huskers, 
Corn  Cutters,  Corn  Fillers,  Corn  Conveyors  and  Ex¬ 
haust  Box,  Link-Belt  Peeling  Table.  Address  Box 
A-2156  c/o  The  Canning  Trade. 

FOR  SALE — One  Ayars  Tomato  Corer  practically 
new,  low  price  for  quick  shipment.  Chas.  G.  Summers, 
Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE — One  50  h.  p.  Asme  125  lb.  return 
Tubular  Boiler,  used  less  than  three  years.  One  70 
h.  p.  Asme  100  lb.  return  Tubular  Boiler,  used.  One 
36"  X  60  ft.  used  stack.  George  F.  Motter’s  Sons, 
York,  Pa. 


WANTED  — MACHINERY 


WANTED — Canners  attention:  Send  us  a  list  of 
any  canning  equipment  that  you  may  have  to  sell  for 
spot  cash  or  to  exchange  for  new  machinery.  Write 
for  our  catalog  covering  a  complete  line  of  up-to-date 
canning  machinery.  A.  K.  Robins  &  Co.,  Inc.,  Lombard 
and  Concord  St.,  Baltimore,  Md. 


WANTED — Onley  Pea  Washer,  Clipper  Cleaner, 
Ayars  Filler,  42"x84".  Retorts,  Crates  and  Picking 
Table.  Address  Box  A-2155  c/o  The  Canning  Trade. 


WANTED — Chisholm-Ryder  Bean  Snippers.  Advise 
age,  size  and  price.  Address  Box  A-2160  c/o  The 
Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — A  Pea,  Corn,  Bean  Canning  Factory, 
located  in  Adams  County,  Pennsylvania,  equipped  with 
good  machinery,  and  large  acreage  available.  Address 
Box  A-2157  c/o  The  Canning  Trade. 


FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2161  c/o  The  Canning  Trade. 


_ FOR  SALE  — MISCELLANEOUS _ 

FOR  SALE — Canned  Food  Brokerage  business 
located  in  Eastern  Pennsylvania,  enjoying  prosperous 
business  now  and  for  past  seventeen  years.  Connec¬ 
tions  covering  United  States.  Present  owner  retiring 
account  ill  health.  Address  Box  A-2159  c/o  The 
Canning  Trade. 

MACHINE  SHOP  equipped  for  rebuilding  canning 
and  packing  machinery  and  building  conveyors,  tanks 
and  other  machinery  to  order.  George  F.  Motter’s 
Sons,  York,  Pa. 

FOR  SALE  OR  RENT — ^Excellent  location  for 
cannery.  Fertile  soil,  running  water,  good  American 
labor,  splendid  building,  progressive  farmers,  low  rent. 
Carlisle  Chamber  of  Commerce,  Carlisle,  Pa. 

HELP  WANTED 


WANTED — Experienced  Assistant  Sales  Manager  and  Gen¬ 
eral  Superintendent  in  the  canning  and  selling  of  oysters, 
shrimp  and  vegetables  South  Atlantic  Coast.  Only  high  grade 
man  with  ample  experience  considered.  References  required. 
Good  salary  to  right  party.  Address  Box  B-2131  c/o  The 
Canning  Trade. 

WANTED — Superintendent  capable  taking  complete  charge 
pea  and  bean  plant,  100,000  case  pack.  Rocky  Mountain  terri¬ 
tory.  Year  round  employment.  Address  Box  B-2168  c/o  The 
Canning  Trade. 


WANTED — Canned  Food  Salesman  to  cover  New  England 
and  part  of  New  York.  Must  have  his  own  car  and  be  willing 
to  work  on  commission.  Address  Box  B-2162,  c/o  The  Canning 
Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — ^As  Superintendent  or  Foreman. 
Thoroughly  experienced  in  the  managing  of  help  and  know  the 
procedure  for  packing  a  full  line  of  vegetables.  A  machinist 
and  know  closing  machines  and  able  to  keep  other  equipment 
in  repair.  Best  of  references.  Address  Box  B-2134  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  a  recent  graduate  in  horticulture 
from  Ohio  State  University.  Age  26,  married.  Desire  to  gain 
experience  in  production;  can  do  control  work.  Prefer  West 
Coast  with  year  round  work.  Address  Box  B-2142  c/o  The 
Canning  Trade. 


POSITION  WANTED — By  chemist.  Five  years  full  experi¬ 
ence  canning,  preserving  and  food  processing.  Interested  in 
contacting  consulting,  or  other  laboratories  servicing  food  indus¬ 
tries.  Alert,  progressive.  Address  Box  B-2146  c/o  The  Can¬ 
ning  Trade. 

POSITION  WANTED — By  chemist.  Ten  years  experience  in 
general  canning,  cheese  processing,  mayonnaise  and  salad  dress¬ 
ing  products,  jellies  and  jams,  soups,  profitable  new  products. 
Can  act  as  superintendent.  Address  Box  B-2149  c/o  The  Can¬ 
ning  Trade. 
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A  Rod  Split  and  Skin 
Remover  &  Washer 

would  have  improved  your 
packs  of  Peas  andLimaBeans. 
May  we  show  you  how  ? 

THE  SINCLAIR-SCOTT  CO. 

“T/ie  Original  Grader  House'*'* 

BALTIMORE  MARYLAND 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


CAPITAL! 

Annoying  Little  Girl  (to  fretful  guest) :  If  I  were 
whipped,  would  that  be  corporal  punishment? 

Guest:  Yes,  dear. 

Little  Girl :  And  if  I  were  hung,  what  would  that  be? 
Guest:  Just  dandy,  sweetheart!  Just  dandy! 

LINE  FORMS  ON  THE  RIGHT 
Into  the  offices  of  the  “We’ll  Get  You  a  Wife  Bureau” 
walked  a  tall,  gaunt  man  with  a  determined  gleam  in 
his  eye.  He  approached  the  manager  without  hesitation. 

“I’m  looking  for  an  old-fashioned  wife,”  he  said, 
“one  that  will  get  up  at  4  o’clock  each  morning,  cook 
me  three  meals  a  day,  take  care  of  ten  kids,  milk  the 
cows,  do  the  washing  and  ironing,  and  help  me  work  in 
the  fields.  Where  can  I  get  one?” 

“I  don’t  know,”  said  the  manager,  “but  if  you  find 
one,  for  heaven’s  sake  introduce  me  to  her  sister.” 

The  pupils  had  been  warned  not  to  chew  gum  in 
class.  The  teacher  noted  Johnny  chewing  something. 
“Johnny,  are  you  chewing?” 

“No,  Mam,  I’m  just  soaking  a  prune  to  eat  during 
recess.” 

A  PIOUS  COLONEL 

In  an  old  scrapbook,  containing  newspaper  clippings 
relative  to  the  Civil  War,  we  found  the  following  story 
that  may  be  new  to  some  of  our  readers. 

The  Colonel  of  an  Illinois  Regiment,  noted  for  the 
pride  he  took  in  his  command,  was  approached  by  an 
itinerant  evangelist:  “Well,  what  can  I  do  for  you, 
sir?”  said  the  Colonel. 

“I  am  an  humble  servant  of  the  Lord,”  replied  the 
evangelist,  “seeking  to  save  the  souls  of  the  unregen¬ 
erate.  I  have  just  left  the  camp  of  the - th  Massa¬ 

chusetts  where,  after  preaching,  it  was  my  privilege 
to  baptize  eight  soldiers  of  that  regiment.” 

“Adjutant!”  roared  the  Colonel,  “detail  ten  men  for 
baptism  at  once.  No  damn  regiment  shall  beat  mine 
for  piety!” 

THE  “ART”  OF  GOLF 

“I  hear.  Si,  that  while  ye  were  in  the  city  ye  took 
up  this  here  golf.  How’d  ye  like  it?” 

“Wall,  tol’able.  It’s  a  leetle  harder  than  hoein’  corn 
an’  leetle  easier  than  diggin’  potatoes.” 

HOW  CLEVER 

“What  is  the  name  of  that  piece  the  orchestra  is 
playing?” 

“I  don’t  know;  let’s  ask  one  of  the  boys  in  the 
orchestra.” 

“What’s  that  you’re  playing?” 

“A  piano,  lady.  A  piano!” 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CANNEBY  SXTPPUES. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Maas. 

ADJUSTERS  for  Detachable  Chains. 

Prank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

Baskets,  Picking. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  Siring. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Paper. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

ohillips  Sales  Co.,  Cambridge,  Md. 

I.  Weber  Co.,  New  York  City 
Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A-  K.  Robins  &  Co.,  Inc.,  Elaltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^timore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SplraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy,  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Conttnuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Saiem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 
Mbrred  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  HUSKERS  AND  an.gKPa 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  Now  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  filers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  S^dem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y.  ' 

Food  Machinery  Corporation,  Hoopeston,  Ill 
A  K,  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Ck).,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co._j  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  lor  Food  (not  hermeticaUT 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Ci.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

A.  K.  Robins  &  Co.^  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup.  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mirs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Vlners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDBAuuc  coirnEnHG  EQumcEirr. 

Scott  Vinar  Co.,  Columbus,  Ohio. 
mSURAlfCE,  CsnnsiB. 

Canneis'  Exchange,  Lansing  B.  Warner,  Chieago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PAMS.  Steaas. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  InO. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Kid. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corixjration,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  indianapous,  Ina. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Eialtimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHDfERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  oi  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ino. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

OYSTER  CANNERS*  MACHDfERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAHS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS*. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLEBS  AND  VDfERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbiu,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  U. 

Rogers  Bros.  Seed  Co.,  CMcago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS*  MACHINEBY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Oilsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  111. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^timore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  BaltUnore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamadiek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Klachine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS*  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINEBY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corooration,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALPERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  ni. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  RoblM  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  ^ttles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process, 


STRING  BEAN  MACHINERT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ina. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Coro.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  indianapous,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Testers,  Can.  See  Can  Makers*  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp-,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 


Universal  Corn  Cutter 

A  quality  producer  lor 
both  whole  kernel  and 
cream  style  corn.  Will 
single  cut  lor  true  whole 
grain  corn;  double  cut 
ior  cut  kernel  corn;  and 

►  cut  and  scrape  ior 
cream  style  corn. 

Gives  big  increase  in 
yield  and  proiits. 


The  most  important  move  in  the  corn  canning 
business  is  to  get  your  plant  fully  equipped 
with  modernized  machinery.  This  insures  a 
quality  pack  produced  with  greatest  economy. 

On  this  page  are  shown  "leader"  machines  for 
corn  canners,  and  this  equipment  is  representa¬ 
tive  of  the  complete  Sprague-Sells  line.  Prac¬ 
tically  every  machine  bearing  the  Sprague- 
Sells  name  is  a  leader  in  its  field. 

Mail  the  coupon  below  for  fully  illustrated 
catalog  showing  our  complete  line  of  depend¬ 
able  canning  machinery  for  all  food  products. 
No  obligation,  of  course. 

Modern  Canning  Equipment  for  All  Food  Products 


M  &  S  Hi-Speed  Filler  ^ 

Fills  any  liquid  or  semi-liquid  prod¬ 
uct,  and  handles  more  difficult  can¬ 
filling  jobs  than  any  other  machine 
built.  Fills  all  cans  exactly  alike. 
Action  automatic  and  continuous; 
unless  can  is  in  proper  position  to 
receive  it,  the  product  will  not  flow. 


Model  8  Corn  Silker 

Embodies  all  good  features  of  previous 
leading  silkers,  plus  a  number  of  out¬ 
standing  improvements.  Stronger,  more 
rigid  and  requires  much  less  space 
than  other  models.  The  ultimate  in 
corn  silkers.  Built  either  for  cream 
style  or  whole  grain  corn. 


FOOD  MACHINERY 
CORPORATION 


Sprogue-Seiis  Division 


HOOPESTON,  ILL. 


Peerless 
Corn  Washer 

Removes  all  foreign  mat¬ 
ter  from  corn,  pumpkin 
and  other  large  round 
products.  Gently  tumbles, 
rubs  and  scrubs  product 
without  bruising.  Saves 
corn  and  cuts  labor  costs. 

OTHER  MACHINES  FOR 
THE  CORN  CANNER  .  .  . 
Peerless  Rehusker  .  .  . 
Peerless  Corn  Trimmer 
. . .  High  Pressure  Washer 
. .  .  Ear  Corn  Brusher  . . . 
Inspection  Conveyors  . . . 
Ear  Com  Blancher  .  .  .  Model  5  Cutter  .  .  . 
Knife  Grinders  .  .  .  Spiral  Conveyors  .  .  . 
Whole  Grain  Washers  .  .  .  Batch  Mixers  .  .  . 
Blending  Mixers  .  .  .  Syrup  System  .  .  .  Re- 
silker  .  .  .  Cooker-Fillers  .  .  .  Elevators  .  .  . 
Corn  Crusher  .  .  .  Corn  Shaker  .  .  .  Etc. 


Cob-Corn 
Trimmer  (J 

A  simple,  efficient  ma¬ 
chine  for  the  Conner  of 
"corn-on-the-cob".  It 
trims  all  ears  to  an 
exactly  uniform  length. 


FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  us  your  General  Catalog  No.  400. , 

NAME . 

FIRM . 

ADDRESS . 

CITY . STATE 


Super  Husker 

Husks  from  120  to  160  ears  per 
minute  —  handling  all  the  corn 
that  two  operators  can  possibly 
feed.  The  fastest,  strongest, 
most  efficient  green  com  husk¬ 
ing  machine  ever  built.  Takes 
no  more  space  than  a  single 
Husker. 


A-20O-T 


Planning,  Plant  and  Practice  constitute  a  "NATIONAL" 
technique  that  has  consistently  met  and  matched  the 
peak  loads  of  near  and  distant  seasons.  •  In  this 
organized  experience  rests  your  warrant  of  CANS  for 
the  PACKS  of  1937. 

Check  Among  Your  Neighbors  .  . 

Consider  well . .  GO  "NATIONAL' 


NATIONAL 


NATIONAL  CAN  COMPANY  •  executive  offices  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sales  Oflices  and  Plants  •  NEW  YORK  CITY  •  BALTIMORE  •  BROOKLYN  .  CHICAGO  •  BOSTON  •  DETROIT  .  HAMILTON,  OHIO 


